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0.1

Introduction
Please give a general description and introduction to your organization

With more than 200 years of expertise, The Hartford (NYSE: HIG) is a leader in property and casualty insurance, group benefits and mutual funds. The company is
widely recognized for its service excellence, sustainability practices, trust and integrity.

0.2

Reporting Year
Please state the start and end date of the year for which you are reporting data.
The current reporting year is the latest/most recent 12-month period for which data is reported. Enter the dates of this year first.
We request data for more than one reporting period for some emission accounting questions. Please provide data for the three years prior to the current reporting
year if you have not provided this information before, or if this is the first time you have answered a CDP information request. (This does not apply if you have been
offered and selected the option of answering the shorter questionnaire). If you are going to provide additional years of data, please give the dates of those reporting
periods here. Work backwards from the most recent reporting year.
Please enter dates in following format: day(DD)/month(MM)/year(YYYY) (i.e. 31/01/2001).

Enter Periods that will be disclosed

Sun 01 Jan 2012 - Mon 31 Dec 2012



0.3

Country list configuration

Please select the countries for which you will be supplying data. This selection will be carried forward to assist you in completing your response

Select country

United States of America

Canada

Germany

Ireland

Japan

United Kingdom

0.4

Currency selection

Please select the currency in which you would like to submit your response. All financial information contained in the response should be in this currency.

USD($)

0.6

Modules
As part of the request for information on behalf of investors, electric utilities, companies with electric utility activities or assets, companies in the automobile or auto
component manufacture sectors, companies in the oil and gas industry and companies in the information technology and telecommunications sectors should
complete supplementary questions in addition to the main questionnaire.
If you are in these sectors (according to the Global Industry Classification Standard (GICS)), the corresponding sector modules will not appear below but will
automatically appear in the navigation bar when you save this page. If you want to query your classification, please email respond@cdproject.net.
If you have not been presented with a sector module that you consider would be appropriate for your company to answer, please select the module below. If you
wish to view the questions first, please see https://www.cdproject.net/en-US/Programmes/Pages/More-questionnaires.aspx.
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1.1

Where is the highest level of direct responsibility for climate change within your company?

Individual/Sub-set of the Board or other committee appointed by the Board

1.1a

Please identify the position of the individual or name of the committee with this responsibility

Alan Kreczko, General Counsel and Executive Vice President. Mr. Kreczko chairs The Hartford's committee on climate change, the "Environment Committee". In
this capacity, Mr. Kreczko briefs the Legal and Public Affairs Committee of the Board of Directors annually, and a Committee member under his direction briefs the
Executive Leadership Team (ELT) twice yearly. (The ELT comprises the company’s 10 most senior company executives, including the CEO, CFO and Mr. Kreczko.)
The most recent briefing of the ELT was March 8, 2013. The Environment Committee, which was created in 2007 as part of The Hartford’s public commitments on
climate change, is made up of 17 company leaders across the enterprise, including risk management, service operations, representatives of the company’s three
main businesses (Consumer Markets, Commercial Markets and Wealth Management), and our investment company, as well as HR, Marketing and Communications
and Government Affairs. The Committee is comprised mostly of senior vice presidents and vice presidents. In 2011 we invited volunteers from our early career
professional program to join the Committee, and assigned them responsibility for engaging our employees on environmental stewardship at least once quarterly.
This volunteer group has created an Environment Committee subcommittee, which meets monthly.

1.2

Do you provide incentives for the management of climate change issues, including the attainment of targets?

Yes

1.2a

Please complete the table



Who is
entitled to

benefit from
these

incentives?

The type of
incentives

Incentivized performance indicator

Executive
officer

Monetary
reward

For certain lines of business at The Hartford (e.g., homeowners and commercial property insurance) proper assessment
and underwriting of weather-related risk is key to successful business performance. The Hartford employs performance-
based compensation; the stronger the performance, the more substantial the compensation. Also, employees who
successfully bring to market new products, including those that address climate change, may be rewarded for their
performance. In addition, prudent, successful management of Company resources, including efficient use of energy, is also
rewarded. The Hartford's Code of Ethics and Business Conduct also requires employees to comply with all relevant
environmental laws and to do their part to reduce waste, conserve energy and recycle paper, glass, aluminium and plastic.

Business unit
managers

Monetary
reward

The Hartford's Executive Leadership Team ("C-Suite") has clearly notified senior business leaders that it supports sound
environmental stewardship in line with its business goals, and reinforces this message at its twice-annual review of
Environment Committee activities. The Hartford employs performance-based compensation. Business managers are
rewarded for helping to meet emissions reductions targets. The Company's most prestigious award is its annual
"Chairman's Award", and in 2012 the environmental stewardship team won a Chairman's Award for activities in 2011 which
included meeting our GHG gas reduction target early, setting a new target, and generally receiving external recognition for
company efforts, and for reducing our paper consumption. A year previous, one of the Chairman's Award winning teams
was the one that oversees our multi-year paper reduction efforts. The Chairman's Award includes $2500 for each winner
and a paid trip for them and a guest to a gala event with the CEO. Also, employees who successfully bring to market new
products that address climate change may be rewarded. Over the past five years, The Hartford has introduced a growing
range of such products. Creation and sales of such "low carbon" products may be rewarded monetarily. The performance
incentivized through climate change may be directly linked to climate change. The Hartford's Renewable Energy Practice is
one example. It offers end-to-end insurance coverage to the wind, solar, biomass and fuel cell industries. In 2011, The
Hartford won the contract to insure the largest private solar panel installation in the Western Hemisphere.
Communications and Marketing managers' performance may also be tied to the quality of their effort to bring The Hartford's
fulfillment of its environmental commitments to the attention of The Hartford employees and to our customers. The
Hartford's environmental efforts are routinely messaged in our internal communications and in banners throughout our
facilities. They were also listed on our 2012 and 2013 proxy ballots. The Hartford's Code of Ethics and Business Conduct
also requires employees to comply with all relevant environmental laws and to do their part to reduce waste, conserve
energy and recycle paper, glass, aluminium and plastic.

Facility
managers

Monetary
reward

Facilities managers under the SVP for Enterprise Services are primarily responsible for reducing The Hartford's carbon
footprint, and they may be rewarded for meeting GHG goals. One facilities manager is on the environmental stewardship
team that won a Chairman's Award for its 2011 efforts to reduce our GHG emissions. In 2011, another team responsible for
reducing the paper consumption of Hartford employees, the "Managed Print Team", won a Chairman's Award for its 2010
performance.

Risk managers
Monetary
reward

For certain lines of business at The Hartford (e.g., homeowners and commercial insurance) proper assessment and
underwriting of weather-related risks is key to successful business performance. The Hartford employs performance-based
compensation; the stronger the performance, the more substantial the compensation.



Who is
entitled to

benefit from
these

incentives?

The type of
incentives

Incentivized performance indicator

Business unit
managers

Recognition
(non-monetary)

Aside from the employee-wide programs listed for "all employees" below, business unit managers may be recognized for
their work that contributes to managing climate change through the Chairman's Award program (as was the case for the
Environmental Stewardship team in 2012 for performance during 2011, which included business unit managers). The
Chairman and CEO personally announces Chairman's Award winner in a major company event annually, which all 24,000
Hartford employees are invited to attend.

Facility
managers

Recognition
(non-monetary)

Aside from the employee-wide programs listed for "all employees" below, facility managers may be recognized for their work
that contributes to managing climate change through the Chairman's Award program (as was the case for the Environmental
Stewardship team in 2012 for performance during 2011, which included facilities managers). The Chairman and CEO
personally announces Chairman's Award winner in a major company event annually, which all 24,000 Hartford employees
are invited to attend.

All employees
Recognition
(non-monetary)

Employees who participate in company-sponsored environmental efforts are rewarded various ways. In 2011 and 2012, the
early career professional Hartford Environment Action Team ("HEAT Team"), which is part of the environment committee,
staged an all Connecticut employee "Alternative Commuter Challenge", challenging employees to find a less carbon
intensive way to commute to work. In 2011, all participants received meal vouchers for the cafeteria, and the HEAT Team
chose seven winners out of the 280 employees who participated, and those winners and a guest won free tickets to a
Hartford-sponsored cultural event in Hartford, CT. In 2012 the program was expanded to the entire US. Over 800
employees participated. The winners were rewarded by recognition in an article on our internal website, and each
participant received a personalized recognition from Alan Kreczko, EVP and General Counsel, through the company’s
“Rewards and Recognitions” program. In addition, because of Hartford employees commuting efforts in Atlanta, GA, The
Hartford was recognized as a Platinum Partner of The Clean Air Campaign. The goal of The Hartford’s partnership with The
Clean Air Campaign has been to foster greater use of alternatives to driving alone by creating more options for employees,
such as carpooling, vanpooling, and teleworking. To qualify as Platinum Partner, at least 20% of all employee trips to the
employer’s worksite must involve an alternative to driving alone. Their achievement was honored in a story on iConnect,
The Hartford's intranet site accessible to all Hartford employees. In 2013, the HEAT Team staged a "Greenest Hartford
Employee" competition. The two winners - one for activities at work and the other for activities at home - were recognized in
a company-wide intranet article along with the finalists. In 2011 The Hartford also made participation in its work-out facilities
and showers free to all, thereby removing a disincentive for those who commute by bike.

Page: 2. Strategy

2.1



Please select the option that best describes your risk management procedures with regard to climate change risks and opportunities

Integrated into multi-disciplinary company wide risk management processes

2.1a

Please provide further details

Scope of Process - how risks/opportunities are assessed at company level: As an insurer, The Hartford is in the business of evaluating any and all risks that could
affect the properties and people we insure. The Hartford has done so successfully for over two centuries, using increasingly sophisticated access to information and
modelling techniques. The process for evaluating and adjusting risk is embedded in all company processes, as it is the essence of the insurance function. The
Company has an independent enterprise risk management function ("ERM") whose responsibility it is to provide a comprehensive and transparent view of the
Company's risk on an aggregated basis and to ensure the Company's risks remain within tolerance. The ERM is led by the Chief Risk Officer who reports directly to
the CEO. ERM is staffed with risk professionals focused on insurance risk, investment risk, market risk and operational risk. The risks that The Hartford has
identified with respect to climate change (risks driven by regulatory changes, by changes in physical parameters, especially extreme weather events, and by
changes in other climate-related developments) fall chiefly under insurance risk. The Chief Insurance Risk Officer is a member of The Hartford's Environment
Committee.
The ERM mission is to support the company in achieving its strategic priorities within an agreed upon risk profile by providing a comprehensive view of the risks
facing the company, including risk concentrations and correlation; helping management define the company’s risk, evaluating the risk return profile of the business
relative to the Company’s strategic intent and financial underpinnings; and monitoring and communicating the Company’s risk appetite.
Criteria for determining materialities/priorities: The Hartford assesses the risks on an individual basis, as well as concentration of risks within certain geographic
zones. The Company establishes risk limits and actively monitors the risk exposures as a percent of statutory surplus. For natural catastrophe perils, estimated loss
is generally limited to ensure that a single 250-year event prior to reinsurance is less than 30% of the statutory surplus of the P&C operations and less than 15% of
the statutory surplus of the P&C Operations after consideration of reinsurance. The methodology is described in detail in our 10K filing to the SEC.
To whom the risks are reported: The Company maintains an internal Enterprise Risk and Capital Committee (ERCC) which includes the CEO, Chief Risk Officer,
Chief Financial Officer, the Presidents and COOs of Commercial Markets, Consumer Markets, and Talcott Resolution and the General Counsel. The ERCC, which
is chaired by the CEO, meets regularly to manage the Company’s strategic risk profile and risk management activities across the organization; approve financial and
investment strategies along with the methodology to attribute capital among business lines; determine the Company’s capital structure; and establish the Company’s
risk management framework limits and standards.
The Board as a whole has ultimate responsibility for risk oversight. It exercises its oversight function through its standing committees, each of which has primary risk
oversight responsibility with respect to all matters within the scope of its duties as contemplated by its charter. The Hartford’s Environment Committee reports to the
Board’s Legal and Public Affairs Committee. This Committee reviews management policies and programs relating to compliance with legal and regulatory
requirements, business ethics and environmental matters.
Since The Hartford has adopted a GHG reduction target, reaching that target is embedded in our company's overall strategy. The target requires the involvement of
numerous areas of the company, so they need to coordinate, and the company's cross-functional Environment Committee is kept apprised of developments to fulfill
this commitment, and provides suggestions as to how to improve the process. By the end of 2010, The Hartford achieved its first voluntary target of reducing GHG
emissions by 15 percent from the 2007 base year. In 2011, we adopted a new target of reducing GHG emission by a further 20 percent by 2017, using 2010 as the
new base year. In 2012, The Hartford met this second goal. We will establish a new, third GHG reduction goal in coming months.
How risks/opportunities are assessed at asset level: (e.g. physical impacts that can affect individual facilities): Assessing and mitigating the exposure of The
Hartford’s facilities to the potential effects of climate change (business interruption because of severe weather events, and the like) are the responsibility of the



Operational Risk Officer, who reports to the Chief Risk Officer. The Chief Risk Officer is involved with the routine practice of business resiliency operations, which
include drills where all Hartford-based employees are encouraged to work from home to practice how to keep operations continuing when a severe weather
event makes coming to work impossible.
Frequency of monitoring: Individual underwriters monitor risk daily; managers routinely assess risk on a weekly basis, and senior management, including the CEO,
the CFO, and the Chief Risk Officer, monitor the company's overall risk exposure continually, and report to the Board of Directors monthly, and formally to investors
on a quarterly basis. The CFO monitors the financial implications of specific risks and opportunities. The Chief Risk Office and the Chief Financial Officer report
directly to the CEO. Ultimately, the CEO and the Board of Directors are responsible for prudent management of the Company's risk exposures. The entire Hartford
Board of Directors meets in its capacity as the Risk Committee at each Board of Directors meeting (generally 6 times per year) to review the risk measures,
concentrations of risk and to understand the extent of risk The Hartford is taking on and to review whether it is within the risk tolerance of the Company.

2.2

Is climate change integrated into your business strategy?

Yes

2.2a

Please describe the process and outcomes

How business strategy has been influenced: A key risk facing The Hartford and all other property/casualty insurers is extreme weather events. The Hartford
continually improves its techniques for managing these weather-related risks across the company and applies these tools on an enterprise basis. The critical
importance of these robust processes has been highlighted by growing insured losses owing to severe weather events. According to the Insurance Information
Institute, U.S. privately insured catastrophe losses in 2012 could become the second or third highest in U.S. history on an inflation adjusted basis at roughly $35
billion. In 2012, The Hartford paid out $706 million in weather-related catastrophe loss claims, down from $745 million in 2011.
In addition to the company's ongoing need to underwrite effectively and manage our exposures to catastrophic weather-related risks, The Hartford recognizes the
growing opportunities for insurers to offer products and services that help our commercial and individual policyholders move to renewable energy and reduce their
own greenhouse gas emissions. The launch in 2010 of The Hartford's Renewable Energy Practice to insure the wind, solar and fuel cell industries is recognition of
this growing opportunity. In 2011, this unit won the bid to insure the largest private solar panel installation in the Western Hemisphere. The Hartford has since 2009
introduced a growing list of separate insurance products that help our customers reduce their environmental impact, including GHG reduction. This is a sign that the
opportunities are growing. In 2011 we began to offer a discount for electric vehicle owners (adding to the hybrid discount we already offered) and our company
clarified that Hartford homeowners policies cover EV charging stations installed in policyholders' garages. In his report to shareholders at the 2012 annual
shareholders meeting, CEO Liam McGee said, we want to be celebrated for our “character.” We mean not only unwavering integrity and trustworthiness, but also
making good decisions quickly, creating a diverse and inclusive work environment, engaging with the community, and contributing to a cleaner environment. In
2012, Newsweek ranked The Hartford the greenest company in the U.S. financial services industry for the second year in a row. The company is also a 2012/2013



member of the Dow Jones Sustainability North America Index, which tracks the performance of leading companies based on economic, environmental, and social
criteria."
What climate change aspects have influenced the strategy: The Hartford's business strategy is primarily influenced by two climate change aspects: protect our
customers from and manage the risk arising from increased weather events (hurricanes, tornados and other extreme events, wildfires owing to drought, heavier
snowfall or ice storms), and respond to our customers' interest in reducing their greenhouse gas emissions by offering products that meet that need (hybrid and
electric vehicle discounts, offering increased coverage limits when customers build or upgrade with environmentally friendly materials or processes, solar panel
installation.)
The Hartford's Catastrophe Information Center provides 24/7 help to our individual and commercial customers on how to prepare for natural catastrophes. In
addition, in the wake of 2012's Storm Sandy, The Hartford conducted a survey of more than 450 affected small businesses in the areas most affected by the storm.
We published a report on the findings to educate and help small businesses. Ray Sprague, SVP of the Small Commercial insurance segments, said, "We have
found that small businesses who take the steps to prepare and protect the business, such as establishing emergency communication systems and backing up
critical data, tend to be the ones that can prevail after weather emergencies."
Most important components of short-term strategy influenced by climate change: Since severe weather-related events can occur at any time, our strategy to manage
these risks is always at the top of the company agenda. Our Chief Risk Officer and staff are also focused on the risks severe weather events pose to our ongoing
operations. Our Business Resiliency Office has an ongoing responsibility to ensure that the company is not adversely affected in the event of a disaster.
Most important components of long term strategy that have been influenced by climate change: We believe that superior risk management, reduced carbon
emissions and paper use and attendant savings, enhanced insurance product offerings and affinity partnerships with environmental groups will help over time
differentiate us from our competitors. Long term, The Hartford believes that a growing number of customers interested in reducing their greenhouse gas emissions
and generally being more environmentally friendly will create growing business opportunities for insurers. While customer focus is not currently on insurers with
respect to environmental practices, we believe that this interest will grow.
How this is gaining strategic advantage over competitors: Competition in property casualty insurance is intense. Companies are constantly looking for ways to
differentiate themselves in the marketplace. We believe that companies that themselves demonstrate a strong, comprehensive and sustained approach to
environmental stewardship and offer appropriate products at the appropriate price can build a green insurance brand. Also, in the war for talent, companies that can
demonstrate a serious commitment to environmental stewardship are better positioned to attract and engage talented employees.
Most substantial business decisions made during the reporting year that have been influenced by climate change driven aspects of the strategy: The decision to
integrate our GHG reduction target of 20% into our ongoing HR, facilities maintenance and upgrades, corporate vehicle fleet and IT procurement decisions has led
to the company meeting its 2017 commitment already in 2012. In 2011, 2012 and again in 2013, The Hartford's Executive Leadership Team (C-
Suite) confirmed that it is Hartford policy to support environmental stewardship, consistent with its business goals, and encouraged the Environment Committee
to maintain or improve our leadership position on environmental stewardship. Building on a process begun in 2012, The Hartford decided to convert 15% of the
company's fleet vehicles to hybrids. This process, which begins in 2013, will focus on fleet vehicles that will see the greatest fuel savings by switching from a four
cylinder to hybrid technology. Once fully converted, additional costs will be approximately $175,000 annually compared to the baselince scenario (continuing to
purchase 4-cylinder vehicles). In 2011 The Hartford secured new affinity partners to engage with to sell our personal lines coverages to their members, including
Sierra Club and National Wildlife Federation. The Hartford continued its collaboration with the latter to secure National Wildlife Habitat certificates for our Simsbury
and Windsor, Connecticut campuses in 2012. The Hartford is also continuing its multi-year enterprise-wide paper suppression initiative, which examines the
documents The Hartford sends to its agents and customers, and determines whether the mailing is necessary, whether it can be done with less paper, less often,
and/or electronically. Customers are encouraged to accept mailings electronically through a partnership with the Arbor Day Foundation to plant a tree in the name
of eDelivery ustomers. As of December 2012 The Hartford had saved 1.73 billion pieces of paper since project start, a $6.4 million savings annually. 42,700
recipients of The Hartford mailings opted for e-delivery, and an equal number of trees were planted on their behalf in Wisconsin and Minnesota. These efforts helped
to bring the endangered Kirtland’s Warbler back from the brink of extinction. Through a managed print program, in 2012 The Hartford reduced internal per registered
user pages printed by more 14% from 2011 levels. The recycling of printer toner cartridges avoided more than 26 tons of waste from entering the solid waste
stream. For the paper that is used within the company, The Hartford recycles 100% of deposits in the recycling bins located throughout its offices. We reduced
GHGs by holding 180,000 online meetings, and recycled or reused over 20,000 electronic devices, in 2012.



2.2b

Please explain why not

2.3

Do you engage in activities that could either directly or indirectly influence policy on climate change through any of the following? (tick all that apply)

Direct engagement
Trade associations
Funding research organizations

2.3a

On what issues have you been engaging directly?

Focus of
legislation

Corporate
Position

Details of engagement
Proposed solution

Other: Extension
of National Flood
Insurance
Program

Support

Worked with like-minded members of Congress and their staffs to see
passage of the National Flood Insurance Reform Act of 2012 that ensured
that the National Flood insurance Program (NFIP) would continue, with
changes to the program that move it to more market based pricing, which is
key to give the proper economic signals to insureds in flood-prone areas.

Extend NFIP, build in more market based
pricing, in particular for second homes. Over
time, ensure actuarially sound rates.

Adaptation
resiliency

Support

The Hartford advocates directly and through its trade association in states
for price adequacy in the property and casualty products it sells, and also
for price adequacy in the states that maintain residual markets for property
insurance for homeowners. This effort covers many states, in particular
coastal states that are most prone to severe weather events. For example,
during 2012 in Florida Hartford participated in industry efforts to advocate
for provisions in proposed legislation (SB 1700) that would have accelerated
the glide path to rate adequacy for residual market property rates and would
also lower limits of liability, thereby moving higher value properties to the
private market. The legislation passed, though without the provision that
would have accelerated price adequacy.

Ensure that purchasers of insurance pay an
actuarially sound rate for the risks that the
property faces. Minimize the incidence of
insureds in less risky areas of a state subsidizing
insurance costs for insureds who own property
in riskier areas.



2.3b

Are you on the Board of any trade associations or provide funding beyond membership?
No

2.3c

Please enter the details of those trade associations that are likely to take a position on climate change legislation

Trade association
Is your position on climate change

consistent with theirs?
Please explain the trade
association's position

How have you, or are you attempting to
influence the postion?

2.3d

Do you publically disclose a list of all the research organizations that you fund?

Yes

2.3e

Do you fund any research organizations to produce public work on climate change?

Yes

2.3f

Please describe the work and how it aligns with your own strategy on climate change

Geneva Association - This non-profit association, which most of the world's large insurers belong to, conducts research on a number of issues facing the insurance
and reinsurance community including climate change and severe weather events. The Hartford participates in the Geneva Association activities in order to promote
the publication of independent scientific information related to climate change and its impact on the insurance market and policyholders. The Geneva Association
products are vetted with its membership, including The Hartford.
Wharton Risk Center - The Hartford is a research sponsor and corporate associate of this independent research center, which advances the research on a number
of catastrophe risk topics, including risk posed by severe weather events and climate change. The Center also has government partners, international partners and



academic partners. The Hartford participates in the work through roundtables and other meetings, and has the opportunity to comment on the Center's products,
although all research is the independent work product of the Wharton Risk Center.
Atmospheric and Environmental Research – The Hartford is also a sponsoring partner of research performed by Atmospheric and Environmental Research (AER), a
member of Verisk. The current research program of AER includes studying the climate drivers of the increase in severe convective storm activity in the United
States.
The Hartford also engages in other research efforts related to climate change across different time scales with other research partners.

2.3g

Please provide details of the other engagement activities that you undertake

2.3h

What processes do you have in place to ensure that all of your direct and indirect activities that influence policy are consistent with your overall climate
change strategy?

The parts of the company who oversee the direct and indirect activities that influence policy are also represented on The Hartford Environment Committee, which
helps develop this policy and acts as a clearinghouse for ensuring consistency in the company's climate change strategy. In particular, the chief insurance risk
officer in Enterprise Risk Management, who oversees the activities of the Geneva Association, AER, and the Wharton Risk Center, also sits on the Environment
Committee. The General Counsel, who oversees all Government Affairs activities, is chair of the Environment Committee.

2.3i

Please explain why you do not engage with policy makers

Page: 3. Targets and Initiatives

3.1

Did you have an emissions reduction target that was active (ongoing or reached completion) in the reporting year?

Absolute target



3.1a

Please provide details of your absolute target

ID Scope
% of

emissions in
scope

% reduction
from base

year
Base year

Base year
emissions (metric

tonnes CO2e)
Target year Comment

A-01
Scope
1+2+3

100% 20% 2010 183136 2017
The targeted absolute reduction is 30,523 mT
of GHG emissions.

3.1b

Please provide details of your intensity target

ID Scope
% of

emissions in
scope

% reduction
from base year

Metric Base year
Normalized base
year emissions

Target year Comment

3.1c

Please also indicate what change in absolute emissions this intensity target reflects

ID
Direction of change anticipated in
absolute Scope 1+2 emissions at

target completion?

% change anticipated
in absolute Scope 1+2

emissions

Direction of change anticipated in
absolute Scope 3 emissions at target

completion?

% change anticipated
in absolute Scope 3

emissions
Comment

3.1d



Please provide details on your progress against this target made in the reporting year

ID % complete (time) % complete (emissions) Comment

A-01 28.6% 100% The Hartford surpassed the reduction goal set in 2011.

3.1e

Please explain (i) why not; and (ii) forecast how your emissions will change over the next five years

3.2

Does the use of your goods and/or services directly enable GHG emissions to be avoided by a third party?

Yes

3.2a

Please provide details (see guidance)

The Hartford offers 11 insurance products that help customers avoid GHG emissions, by either encouraging customers to purchase hybrids or EVs with premium
discounts; by encouraging and facilitating installation of more energy efficient equipment and use of environmentally friendly materials; and by reducing the mailings
to customers. Through our Renewable Energy insurance practice, we support the renewable energy industry by offering uniquely designed insurance products for
this industry.
Products for hybrids and EVs include:
- Hybrid Vehicle Credits (Personal Auto – 5% credit to policies covering hybrid vehicles)
- Hybrid Vehicle Upgrade Coverage (Commercial Auto – if damage to a non-hybrid auto results in a total loss and is replaced with a hybrid, The Hartford pays an
additional 10% of actual cash value up to $2500 per vehicle and $10,000 per policy)
- Electric Vehicle credits (Personal Auto – 5% credit to policies covering EVs)
Estimate on amount of emissions avoided over time and methodology, assumptions and emissions factors used for estimates:
Deriving a measure of the GHG reductions from hybrid vehicle use would require a comparison to alternatives and a measurement of each hybrid the Hartford
insures, and the cost of insurance is only one of many factors that a consumer weighs in the buying decision. That said, following is a rough calculation. According
to the U.S. Government, (www.fueleconomy.gov), a 2011 hybrid Toyota Camry produces 5.7 tons of CO2 per year under “average” driving conditions (15,000 miles



per year). The corresponding number for the 2011 Toyota Camry with a regular internal combustion engine is 7.2 tons. Extrapolating this 1.5 ton CO2 savings
between the two models across the 6,579 vehicles that receive the Hartford’s hybrid discount as of May 2011 contributes to reducing our customers CO2 emissions
by 9,869 tons per year.
The following products also allow policyholders to avoid GHG emissions:
- Green Homeowners Coverage (Personal Homeowners – optional coverage that expands coverage limits by up to 10% when an insured uses environmentally
friendly materials or processes to make repairs or upgrades after a covered loss)
- Green Equipment Breakdown Coverage (Personal homeowners – optional coverage that allows customers to replace broken down systems such as heating and
cooling systems or refrigerators with more efficient systems that have accepted environmental certification)
- Electric Vehicle Chargers (Personal Homeowners – new policies clearly include home-based EV chargers as covered property – “auto equipment” is typically
excluded from Homeowners policies)
- Green Choice Additional Coverage (Commercial property – includes $100,000 coverage to upgrade to green alternatives in the event of a loss, can be applied to
uses such as repair or replacement using more environmentally friendly materials, equipment or processes; certification fees associated with LEED and other
standards; indoor air quality restoration or debris recycling)
- Renewable Energy Equipment Choice (Commercial Marine – covers loss to renewable energy equipment including solar, wind and geothermal)
-Green Builders Risk Endorsement (Commercial Marine – includes coverage on all Builders Risk policies for building commissioning expense, certification fees,
vegetative roofing, $50,000 debris recycling and $50,000 indoor air quality testing)
- Equipment Breakdown Coverage Extension (Commercial Business Owners policies – as part of overall Special Property Coverage Form, we will pay up to
additional 25% of cost to replace broken down equipment with alternatives that are better for the environment, safer or more efficient).
Estimate on amount of emissions avoided over time and methodology, assumptions and emissions factors used for estimates:
Precise reductions would require the insured to suffer a loss and then measure how the policyholder used the expanded coverage. To date, we lack sufficient
claims experience to calculate such savings.
We also offer a GHG-saving service to our customers under The Hartford's paper suppression efforts (Project Re-Leaf). To encourage customers to opt for
paperless communication, The Hartford plants a tree each time a customer switches from paper to eBilling, electronic funds transfer or electronic-only delivery of
their statements. Under the project, The Hartford avoided printing and distributing 500 million pages of paper to our customers in mutual funds, group benefits,
individual life and global annuity and retirement plans group. 42,700 recipients of The Hartford mailings opted for e-delivery and that many trees were planted on
their behalf in the St. Croix and Eau Claire River Watersheds of Wisconsin and Minnesota. Together, the GHG footprint our paper produces has been reduced by
nearly 30,000 metric tonnes annually. Also, our customers avoided disposing these 500 million pages, amounting to an estimated 4540 mT of waste. We
estimate production and distribution of 1 mT of paper emits 6.5 mT of GHG. Reductions accrue to our customers. We are not considering generating CERs or ERUs
within the framework of CDM or JI.

3.3

Did you have emissions reduction initiatives that were active within the reporting year (this can include those in the planning and implementation
phases)

Yes

3.3a



Please identify the total number of projects at each stage of development, and for those in the
implementation stages, the estimated CO2e savings

Stage of development Number of projects
Total estimated annual CO2e savings in metric tonnes

CO2e (only for rows marked *)

Under investigation 4

To be implemented* 0 0

Implementation commenced* 1 6388

Implemented* 4 26105

Not to be implemented 0

3.3b

For those initiatives implemented in the reporting year, please provide details in the table below

Activity type Description of activity

Estimated
annual CO2e

savings
(metric
tonnes
CO2e)

Annual
monetary

savings (unit
currency - as
specified in

Q0.4)

Investment
required (unit
currency - as
specified in

Q0.4)

Payback
period

Energy
efficiency:
Building
services

Conducted building-tuning exercise with Pacific Northwest National Laboratory.
Scope 1+2; voluntary. Expected lifetime of initiative: 5 years.

4780 180000 6000 <1 year

Energy
efficiency:
Processes

Created new lighting standard using LED lights that are 45% more energy
efficient than standard florescent lamps. Scope 2; voluntary. Expected lifetime
of initiative: 7 years.

107 40000 110000
1-3
years

Behavioral
change

Further implemented already extensive work from home program.Scope
1+2+3; voluntary. Expected lifetime of initiative: 3 years.

17600 2370000 0 <1 year

Low carbon
energy
purchase

Purchased RECs equivalent to 12% of total energy usage, in addition to the
500kW of renewable energy we own and operate at Windsor CT facility (solar
panels and fuel cells).Scope 2; voluntary. Expected lifetime of initiative: 1 year.

3618 28000 15150 <1 year



Activity type Description of activity

Estimated
annual CO2e

savings
(metric
tonnes
CO2e)

Annual
monetary

savings (unit
currency - as
specified in

Q0.4)

Investment
required (unit
currency - as
specified in

Q0.4)

Payback
period

Other

In 2013, The Hartford committed $20 million (all invested in 2013) toward the
construction of 25 MW of solar farm installations in North Carolina. By doing
so, The Harford expects to benefit from NC State premium tax credits over the
next five years. Scope 2; voluntary. Expected lifetime of initiative: 5 years.

6388 6800000 20000000
1-3
years

3.3c

What methods do you use to drive investment in emissions reduction activities?

Method Comment

Employee
engagement

Starting in 2011, The Hartford began to survey 100 percent of our employees worldwide on their commuting habits during the prior year.
This provides a firmer number for us to report to CDP on this portion of our Scope 3 emissions. It also provides the company the opportunity
to share with all of our employees what the company is doing on environmental stewardship. (In 2011, the email asking employees to
participate in the survey told about our CDP ranking and provided links to our external site and our 2007 climate change statement, our 2010
environmental investment policy statement, and a link to the CDP website where employees could view our most recent CDP response. In
2012 it referred to recent Hartford accomplishments in environmental stewardship and in 2013 it noted the company's ranking as the
greenest financial services company in 2011 and 2012 on Newsweek's S&P 500 rankings, and included a link to the most recent
sustainability report. 43 percent of our employees responded in 2011. In the 2012 survey (covering commuting habits during calendar year
2011) 50% of employees responded. In the 2013 survey, covering 2012, approximately 90 percent responded. We also engage our
employees through the quarterly Hartford Environmental Action Team (HEAT) sponsored quarterly employee engagement events. The first
of these, an “Alternative Commuter Challenge” in October 2011 for Connecticut employees, drew 280 participants and saved an estimated
10,165 pounds of CO2 by encouraging employees to reduce the carbon impact of their commute during the week. In 2012 this event
expanded to the entire company, and over 800 employees saved an estimated 14,784 pounds of CO2. HEAT has also sponsored tree
plantings on Arbor Day each year to revitalize local parks damaged by storms. In the summer of 2012 HEAT also provided free electronics
recycling for Connecticut employees, and responsibly disposed of 36,180 pounds of electronics from nearly 400 employees. This prevented
98 pounds of toxic materials from entering landfills, and corresponds to a reduction of 11.2 metric tons of carbon equivalents from down-
stream manufacturing of materials.

Internal finance
mechanisms

Numerous Hartford carbon reduction initiatives (work from home, real estate consolidation, fleet vehicle efficiency, acquisition of hybrid
vehicles to comprise 15 percent of the vehicle fleet starting in 2013, office building efficiency upgrades, computer desktop power



Method Comment

management and IT Data Center equipment efficiency upgrades) have all undergone internal financing metrics before receiving approval.

3.3d

If you do not have any emissions reduction initiatives, please explain why not

Page: 4. Communication

4.1

Have you published information about your company’s response to climate change and GHG emissions performance for this reporting year in places
other than in your CDP response? If so, please attach the publication(s)

Publication Page/Section reference Attach the document

In mainstream financial
reports (complete)

10K
https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation1/TheHartford_10K_20120224.rtf

In voluntary
communications
(underway) – previous
year attached

Sustainability Report
https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation2/The-Hartford-Sustainability-Report-2011.pdf

In voluntary
communications
(complete)

In "Environment" section of The
Hartford's external website,
thehartford.com; The Hartford's
statement on climate change

https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation3/STATEMENTONCLIMATECHANGE.pdf

In voluntary
communications

In "Environment" section of The
Hartford's external website,

https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-



Publication Page/Section reference Attach the document

(complete) thehartford.com; HIMCO
Environmental Policy Statement

PublishedInformation4/HIMCO Environmental Investment Policy Statement.pdf

In voluntary
communications
(complete)

In "Environment" section of The
Hartford's external website,
thehartford.com; The Hartford's
2012 CDP response

https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation5/June 6, 2012 Hartford CDP draft_1.DOC

In voluntary
communications
(complete)

Business Roundtable 2012
sustainability report : Create, Grow,
Sustain

https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation6/2012 04 18 BRT Sustainability Report FINAL 1.pdf

In voluntary
communications
(complete)

Wild Weather Catching Small
Business Off Guard

https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation7/Small Commercial - Extreme Weather.mht

In voluntary
communications
(complete)

THe Hartford 2013 Small Business
Pulse: Storm Sandy

https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared
Documents/Attachments/Investor-4.1-C3-IdentifytAttachment/Investor-4.1-
PublishedInformation8/downloadmedia.pdf

Module: Risks and Opportunities [Investor]

Page: 5. Climate Change Risks

5.1

Have you identified any climate change risks (current or future) that have the potential to generate a substantive change in your business operations,
revenue or expenditure? Tick all that apply

Risks driven by changes in regulation
Risks driven by changes in physical climate parameters
Risks driven by changes in other climate-related developments

5.1a



Please describe your risks driven by changes in regulation

ID Risk driver Description
Potential
impact

Timeframe
Direct/
Indirect

Likelihood
Magnitude
of impact

1
Uncertainty
surrounding
new regulation

In the U.S., the business of insurance is regulated by insurance
departments in each of the 50 states, and each state legislature
legislates in ways that can be very consequential for insurers and
vary significantly from state to state. One major source of uncertainty
arises when a state regulator or a state legislative body takes action
that has the effect of changing the understanding of the terms of an
insurance contract after the insurer has priced the contract based on
the insurer’s original intent. This happens frequently. As stated in The
Hartford's 10K, because these laws and regulations are complex and
sometimes inexact, there is also a risk that any particular regulator's
or enforcement authority's interpretation of a legal, accounting, or
reserving issue may change over time to our detriment, or expose us
to different or additional regulatory risks. The application of these
regulations and guidelines by insurers involves interpretations and
judgments that may not be consistent with the opinion of state
insurance departments. We cannot provide assurance that such
differences of opinion will not result in regulatory, tax or other
challenges to the actions we have taken to date. The result of those
potential challenges could require us to increase levels of statutory
capital and reserves or incur higher operating and/or tax costs.

Increased
operational
cost

Current Direct
More likely
than not

Medium

5.1b

Please describe (i) the potential financial implications of the risk before taking action; (ii) the methods you are using to manage this risk and (iii) the
costs associated with these actions

Potential financial implications: Insurance is regulated by insurance departments in each of the 50 states and the District of Columbia. As stated in The Hartford's
10K, the premium rates we are able to charge and the profits we are able to obtain are affected by the actions of state insurance departments that regulate our
business. Pricing adequacy depends on a number of factors, including the ability to obtain regulatory approval for rate changes, the ability to project future loss cost
frequency and severity based on historical loss experience adjusted for known trends, and expectations about regulatory and legal developments. State insurance



departments that regulate us often propose premium rate changes for the benefit of the consumer at the expense of the
insurer and may not allow us to reach targeted levels of profitability. In addition to regulating rates, certain states have enacted laws that require a property and
casualty insurer conducting business in that state to participate in assigned risk plans, reinsurance facilities, joint underwriting associations and other residual market
plans, or to offer coverage to all consumers and often restrict an insurer’s
ability to charge the price it might otherwise charge. In these markets, we may be compelled to underwrite significant amounts of business at lower than desired
rates, participate in the operating losses of residual market plans or pay assessments to fund operating deficits of state-sponsored funds, possibly leading to
unacceptable returns on equity. The laws and regulations of many states also limit an insurer’s ability to withdraw from one or more lines of insurance in the state,
except pursuant to a plan that is approved by the state’s insurance department. Also, certain states require insurers to participate in guaranty funds for impaired or
insolvent insurance companies. These funds periodically assess losses against all insurance companies doing business in the state. Any of these
factors could have a material adverse effect on our business, financial condition, results of operations and liquidity. To date the direct regulation of the insurance
industry on climate change explicitly has been manageable. In this regard, in 2010 we responded to a Connecticut State request for information, drawing from our
CDP response. The insurance commissioners of California and New York in 2012 requested similar information from The Hartford, but allowed a most recent copy
of our CDP response as an acceptable alternative. We provided these departments a copy of our 2011 CDP response.

Methods: When we learn of new legislation or regulations that potentially affect The Hartford, we work through our trade associations with other carriers on a public
policy strategy direct response. We also offer to describe the steps The Hartford is taking to reduce our exposure, and to reduce our own GHG footprint and how we
are helping our policyholders to do the same. The substantive information in this CDP report captures the points we seek to convey to regulators. The association
of state insurance regulators, the National Association of Insurance Commissioners (NAIC), has posted a recent Hartford CDP response on the website of its
Climate Change and Global Warming task force, so this method is having a positive effect.

Costs: The Hartford devotes considerable resources to understanding and influencing initiatives in the states that affect the ability of The Hartford to cover and price
weather-related risks that according to the IPCC may be affected by climate change. The costs specific to seeking legislator and regulator understanding for the
need to cover and price for weather-related events are part of the overall costs of managing and seeking to influence any kind of legislation or regulation that could
affect The Hartford's business. These costs are "sunk costs" that accrue to The Hartford regardless of whether specific climate change or weather event-related
legislation or regulation arises in one or more states during a given calendar year. Therefore, the net additional annual costs associated with these actions from the
company baseline is $0.

5.1c

Please describe your risks that are driven by change in physical climate parameters

ID Risk driver Description
Potential
impact

Timeframe
Direct/
Indirect Likelihood

Magnitude
of impact

2 Snow and ice
The Hartford's 10K notes that severe winter weather is among the
unpredictable events that can expose our insurance operations to
claims arising out of catastrophes. Snow and ice storms can lead

Increased
operational
cost

Current Direct
Virtually
certain

Low-
medium



ID Risk driver Description
Potential
impact

Timeframe
Direct/
Indirect Likelihood

Magnitude
of impact

to insured losses, which are borne by The Hartford, either directly
or through the purchase of reinsurance. Examples of such losses
include roof damage and higher incidence of vehicle accidents.
Business interruption generally also leads to insured losses where
business owners purchased such coverage. To the extent that the
losses exceed the amount that our policies have priced for, The
Hartford could be exposed. Insurance contracts are generally
written in one-year increments, so The Hartford's exposure to the
risk is generally limited to that time period.

3

Tropical
cyclones
(hurricanes and
typhoons)

As we state in our 10K, changing climate conditions across longer
time scales, including the potential risk of broader climate change,
may be increasing or may in the future increase the frequency and
severity of natural catastrophes such as hurricanes. As stated in
the 10K, there is the potential for an increase in severity of the
largest hurricane events due to higher sea surface temperatures.

Reduced
stock price
(market
valuation)

Current Direct
About as
likely as not

Medium-
high

4

Change in
precipitation
extremes and
droughts

The Hartford's 10K cites more frequent brush fires in certain
geographies due to prolonged periods of drought. Droughts can
lead to wildfires, which may lead to insured losses. As our 10K
further indicates, precipitation extremes such as deluge flooding
may also lead to increased insured losses. Insurance contracts
are generally written in one-year increments, so The Hartford's
exposure to the risk is generally limited to that time period.

Increased
operational
cost

Current Direct
Virtually
certain

Medium

5
Other physical
climate drivers

As identified by The Hartford's 10K, potential examples of the
impact of climate change on catastrophe exposure include severity
of wind and thunderstorm and tornado/hailstorm events. In 2011,
The Hartford paid out $745 million in natural catastrophe claims,
more than the average catastrophe losses over the past 10 years.
In 2012, the overall number was $706 million.

Increased
operational
cost

Current Direct
Virtually
certain

Medium

5.1d

Please describe (i) the potential financial implications of the risk before taking action; (ii) the methods you are using to manage this risk; and (iii) the
costs associated with these actions



Financial implications of weather-related risks described above: (snow and ice, tropical cyclones, changes in precipitation extremes and droughts, and other severe
weather events, specifically wind/hail and tornado) Catastrophes may have a material adverse effect on our financial condition, consolidated results of operations
and liquidity. According to the Insurance Information Institute, 2012 total insured losses in the United States from natural catastrophe $58 billion, far above the
2000-2011 average loss of $27 billion and the second-highest in history. These included 4 tropical cyclones, 115 severe thunderstorms, 2 drought events, 88
wildfire events, 2 winter storm events, and 19 flood events. For The Hartford, losses from natural catastrophes were down in 2012 to $706 million. In the 2011
calendar year, The Hartford reported a larger than usual amount of losses from catastrophes - $745 million.

Methods: The Company has an independent enterprise risk management function ("ERM") whose responsibility is to provide a comprehensive, transparent view of
the Company's aggregated risk and ensure that these risks remain within tolerance. The ERM is led by the Chief Risk Officer who reports directly to the CEO. ERM
is staffed with risk professionals focused on insurance risk, investment risk, market risk and operational risk. The risks that The Hartford has identified with respect
to climate change (risks driven by regulatory changes, by changes in physical parameters, especially extreme weather events, and by changes in other climate-
related developments) fall chiefly under insurance risk. The Chief Insurance Risk Officer is a member of The Hartford's Environment Committee. ERM's mission is
to support the company in achieving its strategic priorities within an agreed on risk profile by providing a comprehensive view of the risks facing the company,
including risk concentrations and correlation; help management define the company’s risk, evaluate the risk return profile of the business relative to the Company’s
strategic intent and financial underpinnings; and monitor and communicate the Company’s risk appetite. The Hartford assesses risks individually as well as
concentration of risks in geographic zones. The Company establishes risk limits and actively monitors risk exposures as a percent of statutory surplus. For natural
catastrophe perils, estimated loss is generally limited to ensure that a single 250-year event prior to reinsurance is less than 30% of the statutory surplus of the P&C
operations (less than 15% of the statutory surplus of the P&C Operations after consideration of reinsurance). The Company maintains an internal Enterprise Risk
and Capital Committee (ERCC), which includes the CEO, Chief Risk Officer, Chief Financial Officer, the Presidents and COOs of Commercial Markets, Consumer
Markets, and Wealth Management, and the General Counsel. The ERCC, chaired by the CEO, meets regularly to: manage the Company’s strategic risk profile and
risk management activities across the organization; approve financial and investment strategies and methodology to attribute capital among business lines;
determine Company capital structure; and establish the Company risk management framework limits and standards.
The Board has ultimate responsibility for risk oversight. It exercises its oversight function through standing committees, each of which has primary risk oversight
responsibility with respect to all matters within the scope of its duties as outlined by its charter. The Hartford Environment Committee reports to the Board’s Legal
and Public Affairs Committee. This Committee reviews management policies and programs relating to compliance with legal and regulatory requirements, business
ethics and environmental matters.
The Hartford’s GHG reduction goal is embedded in our overall management strategy. The target requires the involvement of numerous company areas. The
company's cross-functional Environment Committee is kept apprised of developments to fulfill our goal, and provides suggestions as to how to further improve the
process.

Assessing and mitigating the exposure of The Hartford’s facilities to the potential effects of climate change (business interruption because of severe weather events,
and the like) are the responsibility of the Operational Risk Officer, who reports to the Chief Risk Officer. The Chief Risk Officer is involved with business resiliency
operations, including drills encouraging all Hartford-based employees to work from home to maintain operations during severe weather events. Several 2012 snow
storms led to Hartford management closing facilities to all but essential personnel; operations continued seamlessly because of the business resiliency and work
from home programs in place. It should be noted however, that The Hartford does not have a major presence in geographic areas that The Hartford considers to be
especially vulnerable to hurricanes or other severe weather-related risks.

Individual underwriters monitor risk daily, managers routinely assess risk on a weekly basis, and senior management, including the CEO, the CFO, and the Chief
Risk Officer, monitor the company's overall risk exposure continually, and report to the Board of Directors monthly, and formally to investors on a quarterly basis.
The CFO monitors the financial implications of specific risks and opportunities. The Chief Risk Office and the Chief Financial Officer report directly to the CEO.



Ultimately, the CEO and the Board of Directors are responsible for prudent management of the Company's risk exposures. The entire Hartford Board of Directors
meets in its capacity as the Risk Committee at each Board of Directors meeting (generally 6 times per year) to review risk measures and concentrations of risk.
Costs: The risk management methods described are embedded in the overall company risk management function, which is integral to what an insurer does. The
cost of managing a particular set of risks is not separated out for measurement. Therefore, the net additional annual costs associated with these actions from the
company baseline is $0.
To the extent that REC purchases reduce climate risk financial implications, our $15,150 REC investment during 2012 (up from $7400 in 2011) manages this risk.

5.1e

Please describe your risks that are driven by changes in other climate-related developments

ID
Risk

driver
Description Potential impact Timeframe

Direct/
Indirect Likelihood

Magnitude
of impact

6 Reputation

As the science matures and becomes more settled and as the public
focuses on the advantages to careful environmental stewardship, we
are experiencing greater customer and employee interest in The
Hartford's efforts to manage our carbon footprint and our paper
consumption, and related activities. We believe that this is a business
opportunity going forward. Failing to understand that neglecting to
make progress on the company's environmental goals might in the
future become a liability for the company and our reputation. The
Hartford is intensely focused on its reputation, and has systems and
processes in place to protect our reputation. The company has been
recognized for its rigorous approach to "doing the right thing" by the
Ethisphere Institute by being selected to be among the world’s most
ethical companies five years in a row: 2008-2012. The Hartford has
enjoyed relatively rapid recognition of its environmental stewardship
record, having in 2011 and again in 2012 been recognized by
Newsweek Magazine as the greenest U.S. insurer and greenest
financial services company, and 14th greenest U.S. company overall in
2012. We have also been included on the Dow Jones Sustainability
Index for 2012-2013. In addition, in 2012 we were one of three finalists
for the Waste and Recycling News Green Corporate Citizen award in
the large company category, we were recognized as a "Knox Parks
Green Hero" for our environmental stewardship in the Hartford area,
and we received the Edison Awards 2013 silver medal for the Edison
Green Award for our innovative approach to environmental
stewardship. We see some reputational risks if our efforts on

Reduced demand
for
goods/services

Unknown Direct
Very
unlikely

Low



ID
Risk

driver
Description Potential impact Timeframe

Direct/
Indirect Likelihood

Magnitude
of impact

environmental stewardship were to vary widely from the external
recognition, but we believe that our continuing efforts are in line with
this external recognition.

5.1f

Please describe (i) the potential financial implications of the risk before taking action; (ii) the methods you are using to manage this risk; (iii) the costs
associated with these actions

Potential Implications: The financial risk that a deteriorating reputation entails largely would manifest itself by losing sales to other firms with stronger reputations.
We have noticed a small uptick in interest in The Hartford's environmental stewardship activities and accomplishments in the RFP ("Request for Proposal") process
for certain of The Hartford's Group Benefits products, especially by local government entities.

Methods we are using to manage the risk: The Hartford has, we believe, robust answers to general questions in RFPs about our activities. If our environmental
stewardship were not as well developed, and if the company did not have clear strategic direction from the company's senior leadership and board, it is possible that
over time, as environmental reputation becomes more of a driver for financial services companies generally and insurers specifically, the company could lose out on
sales to companies with similar products and stronger environmental reputations. Also, as the company seeks more affinity partnerships in consumer markets, we
are finding that our environmental activities are important to those affinity partners that we seek closer relationships with. In particular, our partnerships with Sierra
Club and National Wildlife Federation that were announced in 2011 would not have materialized if The Hartford did not have a strong environmental stewardship
reputation. These partnerships offer The Hartford the opportunity to expand its individual customer count by as much as 5 percent if we reached a success rate of 10
percent. The Hartford is managing this risk by taking a proactive approach to our environmental stewardship. This includes a public commitment to meeting a GHG
reduction goal, to reporting to CDP, to becoming a CDP Signatory, to producing a GRI-compliant sustainability report, to putting a robust corporate governance
structure in place, to bringing to the attention of our employees and the public the actions we take, including installing electric vehicle charging stations for our
employees' use, to pursuing aggressively a multi-year comprehensive, enterprise-wide paper suppression plan, to launching a renewable energy practice to sharpen
our focus on offering insurance to the wind, solar and fuel cell industries, and to offering a whole range of insurance products to help our customers reduce their
environmental footprint.

Costs: These initiatives are a mixture of ones that contain upfront costs with the ultimate goal of saving money or increasing income in the future. For example, our
paper saving initiatives involved meaningful efforts in terms of planning and resource allocation costs, but are now saving the company over $6 million annually in
avoided paper and postage use. Likewise, the installation of EV charging stations entailed a modest upfront cost, but is a benefit to our employees. The renewable
energy insurance practice costs resources to build, both in terms of personnel and products, but is capturing new business for the company.



5.1g

Please explain why you do not consider your company to be exposed to risks driven by changes in regulation that have the potential to generate a
substantive change in your business operations, revenue or expenditure

5.1h

Please explain why you do not consider your company to be exposed to risks driven by physical climate parameters that have the potential to generate a
substantive change in your business operations, revenue or expenditure

5.1i

Please explain why you do not consider your company to be exposed to risks driven by changes in other climate-related developments that have the
potential to generate a substantive change in your business operations, revenue or expenditure

Page: 6. Climate Change Opportunities

6.1

Have you identified any climate change opportunities (current or future) that have the potential to generate a substantive change in your business
operations, revenue or expenditure? Tick all that apply

Opportunities driven by changes in regulation
Opportunities driven by changes in physical climate parameters
Opportunities driven by changes in other climate-related developments



6.1a

Please describe your opportunities that are driven by changes in regulation

ID
Opportunity

driver
Description Potential impact Timeframe Direct/Indirect Likelihood

Magnitude
of impact

7
Other regulatory
drivers

To the extent that climate change drives state, local
and fedral regulators to implement stronger building
codes and other mitigation and adaptation
measures, The Hartford may see loss costs for
certain weather related events decrease, thereby
allowing the company to offer more coverage at
lower rates. Recently, The Hartford is seeking to
take advantage of opportunities in several states to
receive premium tax credits in those states by
investing in renewable energy. We have committed
to invest $20 million in North Carolina in 2013. Also,
The Hartford is seeking to take advantage of the
Connecticut zero Renewable Energy Credit (ZREC)
and Low renewable Energy Credit (LREC)
programs. In 2012, The Hartford bid for ZRECs with
its proposal to install more solar panels, this time at
its Hartford offices. It did not win the bid. For 2013,
The Hartford is pursuing an LREC bid using Bloom
Energy fuel cell technology, and is contemplating a
ZREC bid through WindEnergy's innovative
horizontal urban windmill technology once the
results of the winds study at our Hartford facility are
complete late in 2013 or early 2014.

Increase in capital
availability

Current Direct
About as
likely as not

Low-
medium

8

General
environmental
regulations,
including
planning

To the extent that new regulations drive insureds to
more environmentally friendly products, The Hartford
could experience an increased uptake in its offerings
of insurance products that service this area. For
example, the company's renewable energy practice
offers end-to-end coverage for the wind, solar and
biomass industries, from R&D through construction,
to production. If future regulation encourages
renewable energy use, The Hartford could benefit.
Likewise, if regulation encourages commercial
vehicle owners and individuals to drive hybrid or

Increased demand
for existing
products/services

Current Direct
About as
likely as not

Low-
medium



ID
Opportunity

driver
Description Potential impact Timeframe Direct/Indirect Likelihood

Magnitude
of impact

electric vehicles, The Hartford could benefit through
its current product offerings in these areas as well as
through our ongoing investment in Coloumb
Technologies. As the first insurer to offer coverage
of garage EV charging stations in its homeowners
policies, this is also an area where regulation may
assist. Also, to the extent that commercial entities
are required or encouraged to build green buildings
or replace equipment with more energy efficient
equipment, Hartford products that offer these
coverages could benefit. Likewise, any regulations
that encourage individuals to build greener houses
or use hybrids or EVs could drive further uptake for
the products that The Hartford offers.

9 Air pollution limits

To the extent that air pollution limits result in growth
for the wind, solar, biomass or other renewable
energy sectors, The Hartford's Renewable Energy
Insurance Practice could experience considerable
growth. To the extent that limits drive electric
vehicle sales, The Hartford could benefit through its
multiple investments in Coulomb Technologies.

Increased demand
for existing
products/services

Current Direct Unlikely Low

10 Carbon taxes

To the extent that carbon taxes result in growth for
the wind, solar, fuel cell or other renewable energy
sectors, The Hartford's Renewable Energy
Insurance Practice could experience considerable
growth. Also, to the extent that such taxes affect the
behavior of small and medium-sized businesses and
individuals regarding their purchasing decisions on
hybrid or electrc vehicles, The Hartford's current
product line in these areas could experience
increased growth. As The Hartford leverages its
investment in Coulomb Technologies, and its electric
vehicle charging station infrastructure, we could
benefit to the degree that carbon taxes lead to
growth of the electric vehicle industry.

Increased demand
for existing
products/services

Current Direct Unlikely Low

11
Cap and trade
schemes

To the extent that cap and trade schemes result in
growth for the wind, solar, fuel cell or other
renewable energy sectors, The Hartford's

New
products/business
services

Current Direct Unlikely Low



ID
Opportunity

driver
Description Potential impact Timeframe Direct/Indirect Likelihood

Magnitude
of impact

Renewable Energy Insurance Practice could
experience considerable growth.

6.1b

Please describe (i) the potential financial implications of the opportunity; (ii) the methods you are using to manage this opportunity and (iii) the costs
associated with these actions

Financial Implications and Methods: By offering a growing suite of commercial and personal lines products that help customers take a more environmentally
sustainable approach, we are positioning the company to take advantage of any regulations that encourage our 18 million individual customers and our 1.2 million
small to medium-sized business customers to take steps to reduce their GHG emissions. We are positioned to benefit to the degree that hybrid or electric vehicles
become more sought after by our customers. To the extent that government regulations encourage commercial and individual customers to build or rebuild using
accepted environmental standards, we already have products that can take advantage of such a change.
With our Renewable Energy Practice, The Hartford also stands to gain significantly if regulations drive substantial growth in the renewable energy sector.
To the extent that regulations usher in a strong growth for electric vehicles and EV charging stations, the value of The Hartford's multimillion dollar investment in
Coulomb Technologies, a market leader in EV charging station technology, could increase. The Hartford has made a second investment in Coulomb Technologies,
together with Kleiner Perkins and others, in early 2012.
The Hartford is managing the opportunity by seeking business for the products we already have in the insurance market, and by working actively to build the
Renewable Energy Insurance Practice into a well-known national business, so that the renewable energy industry will automatically think of The Hartford when it
seeks insurance. Commercial agents and brokers have seen our growth and continue to submit business opportunities to our Marine and Technology Practices for
quotes on insurance in renewable energy manufacturing, construction and energy production. We have seen growth in several geographic areas, including the
Southeast, Northeast and Midwest regions of the country. Our product development team is also continuing to look for new opportunities in this area; one such
opportunity, discounts for EV owners, was brought to market in 2011 and continued to be offered in new states in 2012 as state regulators approved it for sale in
their states.
In 2013, The Hartford committed $20 million toward the construction of 25 MW of solar farm installations in North Carolina. By doing so, The Hartford expects to
benefit from North Carolina State premium tax credits over the next five years.
If the Renewable Energy Practice and the current products in the market today were to grow to the point where combined they contribute one percent growth in The
Hartford's overall business in a year, that could add substantially to The Hartford's bottom line. In 2012, The Hartford made over $3 million in earned premiums
based on its renewable energy practice; roughly 2/3 of that was new business. This was up from $1.2 million in 2011. In 2012, the count of our new new business
customers was higher than the previous year. We anticipate that the solar business in 2013 will grow by 25% over 2012, and the renewable energy business overall
will grow by 15% in 2013 over 2012. We expect to see growth in our commercial insurance writing in support of solar, wind and fuel cell manufacturing, installation,
and energy production. In addition, in 2012 we also wrote the insurance for the company, Alliance for Sustainable Energy, LLC, in Colorado. It maintains and runs
the National Renewable Energy Laboratory.
We have also reached agreement in 2011 with two new affinity partners: Sierra Club and National Wildlife Federation. We are working with these organizations to



inform their combined 5.4 million members about Hartford green insurance products through their respective publications and websites. We also believe that these
products will be attractive to some portion of our other affinity partners' members, including the 37 million AARP members and the over 3 million members of the
American Kennel Club.
Costs: We do not consider the costs of managing this opportunity, or ramping it up significantly, to be meaningful. The products are already developed, have
already received approval of regulators where needed (or in process, as is the case with EV discount), and are already in the market and being advertised and sold.
The Renewable Energy Practice is already operating. The Hartford maintains a significant R&D and underwriting structure to create new products and to update
existing ones, to test market receptivity, and to seek regulatory approval of our products. The cost of insurance products also entails the costs to the company for
indemnifying our customers to the standard of the new insurance product in the event of a claim. Taken together these costs can be considerable, but they are an
integral part of the process of developing and selling insurance products, a cost that the company would incur under any circumstance. Therefore, the net additional
annual costs associated with these actions from the company baseline is $0.

6.1c

Please describe the opportunities that are driven by changes in physical climate parameters

ID
Opportunity

driver
Description Potential impact Timeframe

Direct/
Indirect

Likelihood
Magnitude
of impact

12
Change in
precipitation
pattern

As changes in weather patterns emerge, The Hartford has
the opportunity to better position our products in order to
offer further protection to our customers. The Hartford
already offers a full range of insurance products that help
customers who want protection from weather events and
their consequences, including protection from damage that
could occur from fires brought on by drought, snow and ice,
severe heat, changing weather patterns, wind and
numerous other perils. Offering such protection, and then
managing that risk, is at the heart of what insurers do. The
further changes in the physical climate as currently outlined
in the Fourth Assessment Report of the IPCC -- in
particular, "change in precipitation extremes and droughts"
and "changes in tropical cyclones", have the potential for us
to adjust our product offerings in order to manage the risks
embedded in these changing weather patterns.

Increased demand
for existing
products/services

1-5 years
Indirect
(Client)

About as
likely as not

Low-
medium

13

Change in
precipitation
extremes and
droughts

As changes in weather patterns emerge, The Hartford has
the opportunity to better position our products in order to
offer further protection to our customers. The Hartford
already offers a full range of insurance products that help

Increased demand
for existing
products/services

1-5 years
Indirect
(Client)

About as
likely as not

Low-
medium



ID
Opportunity

driver
Description Potential impact Timeframe

Direct/
Indirect

Likelihood
Magnitude
of impact

customers who want protection from weather events and
their consequences, including protection from damage that
could occur from fires brought on by drought, snow and ice,
severe heat, changing weather patterns, wind and
numerous other perils. Offering such protection, and then
managing that risk, is at the heart of what insurers do. The
further changes in the physical climate as currently outlined
in the Fourth Assessment Report of the IPCC -- in
particular, "change in precipitation extremes and droughts"
and "changes in tropical cyclones", have the potential for us
to adjust our product offerings in order to manage the risks
embedded in these changing weather patterns.

6.1d

Please describe (i) the potential financial implications of the opportunity; (ii) the methods you are using to manage this opportunity and (iii) the costs
associated with these actions

Financial implications: The Hartford maintains the flexibility to adjust our products to adapt to changes in the physical climate. To the degree that potential
customers seek greater protection from weather-related consequences of climate change, The Hartford could experience a meaningful increase in sales of our
insurance products.

Methods: We are positioned to benefit to the degree that hybrid or electric vehicles become more sought after by our customers. The Hartford is managing the
opportunity by seeking business for the products we already have in the insurance market, and by working actively to stay in front of developments that will
precipitate changes in our products. Our product development team can react quickly to adjust products to address emerging perils. The extent to which these
physical climate parameter changes will drive alterations of existing products is currently unclear.

Costs: We do not consider the costs of managing this opportunity to be meaningful. The products are already developed, have already received approval of
regulators where needed, and are already in the market and being advertised and sold. The Renewable Energy Insurance Practice is already operating. The
Hartford maintains a significant R&D and underwriting structure to create new products and to update existing ones, to test market receptivity, and to seek regulatory
approval of our products. The cost of insurance products also entails the costs to the company for indemnifying our customers to the standard of the new insurance
product in the event of a claim. Taken together these costs can be considerable, but they are an integral part of the process of developing and selling insurance
products, a cost that the company would incur under any circumstance.Therefore, the net additional annual costs associated with these actions from the company
baseline is $0.



6.1e

Please describe the opportunities that are driven by changes in other climate-related developments

ID
Opportunity

driver
Description

Potential impact
Timeframe

Direct/
Indirect

Likelihood
Magnitude
of impact

14 Reputation

The Hartford is also currently engaged in a multi-year,
comprehensive, enterprise-wide multifaceted paper
suppression initiative. This initiative examines the documents
The Hartford sends to its agents and customers, and
determines whether the mailing is necessary, whether it can
be done with less paper or less often, and whether it can be
done electronically, Customers are encouraged to accept
mailings electronically through a partnership with the Arbor
Day Foundation to plant a tree in honor of every customer
who elects to receive mailings electronically. This cross-
functional effort is co-led by The Hartford's Enterprise
Operations and Digital Commerce and Customer Analytics.
Begun in our Wealth Management division in mid-2009, it now
includes Commercial Markets, and Consumer Markets.
Shared Services Operations and will soon be extended to
Claim. . While the project is in its early stages, as of
December 2012 The Hartford has saved 1.73 billion pieces of
paper since project start and is currently saving around $6.4
million annually. 42,700 recipients of The Hartford mailings
opted for e-delivery, and an equal number of trees were
planted on their behalf within the St. Croix and Eau Claire
River Watersheds of Wisconsin and Minnesota. These efforts
helped to bring the endangered Kirtland’s Warbler back from
the brink of extinction. Property & Casualty Monitor reviewed
the eDelivery practices of 14 insurers. The Hartford was one
of the top 3 firms, with a grade of A-, for its accessability,
eDocument features and ease of enrollment process. In 2012
The Hartford reduced internal per registered user pages
printed by more 14% from 2011 levels. The recycling of
printer toner cartridges alone avoided more than 26 tons of

Increased demand
for existing
products/services

1-5 years Direct
About as
likely as not

Low-
medium



ID
Opportunity

driver
Description

Potential impact
Timeframe

Direct/
Indirect

Likelihood
Magnitude
of impact

waste from entering the solid waste stream. For the paper
that is used within the company, The Hartford recycles100%
of what is deposited in the recycling bins located throughout
its offices.

15
Changing
consumer
behaviour

The Hartford is gaining experience by having brought
insurance products to market that help our insureds reduce
their carbon footprint, and by serving the growing renewable
energy sector. The Hartford has also issued a statement
stating that climate change can play a role in how The
Hartford evaluates the creditworthiness of specific issuers and
industries. We have also publically committed to develop
products and make investment decisions that promote
environmentally responsible activity while enhancing The
Hartford's competitive position, and to reduce our own energy
consumption and encourage others to do likewise. If
consumers begin to prefer one insurer over another based on
commitment to environmental stewardship, The Hartford is
strongly positioned for the future. Also, to the extent that
weather variability induces commercial and individual
customers to increase the amount of insurance they buy, The
Hartford could benefit from industry growth generally.

Increased demand
for existing
products/services

1-5 years Direct
About as
likely as not

Low-
medium

16
Changing
consumer
behaviour

To the extent that changes increase the consumer demand
for renewable energy, we stand to benefit with our
understanding of the insurance needs of these industries.

Increased demand
for existing
products/services

6-10 years Direct
About as
likely as not

Low-
medium

17 Other drivers

The Hartford has in 2011 signed on two new affinity partners
whose membership is deeply interested in climate change
and environmental stewardship: Sierra Club and its 1.4 million
members, and National Wildlife Federation, the largest
environmental organization in the U.S., and its 4 million
members. We now work with both organizations to bring
Hartford products to their membership's attention. We are
also actively exploring ways to collaborate on employee
engagement. The leadership of both organizations indicated
to us that they would not have pursued the partnership with
The Hartford unless they had been convinced of our
company's commitment to environmental stewardship.

Increased demand
for existing
products/services

Current Direct
Virtually
certain

High

18
Changing
consumer

In 2011 Intelleflex® and The Hartford announced a strategic
alliance to explore ways to reduce insurance-related produce

New
products/business

1-5 years Direct Likely
Medium-
high



ID
Opportunity

driver
Description

Potential impact
Timeframe

Direct/
Indirect

Likelihood
Magnitude
of impact

behaviour losses from farm to retail. Reducing spoilage is a significant
environmental stewardship activity - by reducing the $35
billion in annual losses from food spoilage before food even
comes home from the grocery store, the amount of acreage,
water, fuel, fertilizers, pesticides, and other resources
required to deliver the same quantity of food to the end
consumer is reduced commensurately.

services

6.1f

Please describe (i) the potential financial implications of the opportunity; (ii) the methods you are using to manage this opportunity; (iii) the costs
associated with these actions

Financial implications: The Hartford currently has approximately 18 million individual customers and 1.2 million small to medium-sized business customers,
representing substantial financial power.

Methods: We believe that many of these customers, and many potential new customers, will focus increasingly on how the companies they interact with protect the
environment. We believe that this is also true for the insurance company they choose. By taking a more active and visible role in environmental stewardship, and
by linking it to the company's values and to our future growth, and by bringing more attention to our environmental stewardship activities to our employees,
customers, agents, and regulators, we are positioning the company to take financial advantage of this growing recognition. We already offer products that help
customers buy hybrids and EVs and build or rebuild to recognized environmental standards. By offering a growing suite of commercial and personal lines products
that help customers take a more environmentally sustainable approach, we are positioning the company to take advantage of current and future regulations that
encourage our customers to take steps to reduce their GHG emissions. We are positioned to benefit to the degree that hybrid or electric vehicles become more
sought after by our customers. To the extent that government regulations encourage commercial and individual customers to build or rebuild using accepted
environmental standards, we already have products that can take advantage of such changes.
Should The Hartford succeed in being recognized in the marketplace as a leading environmentally responsible insurer, and should that lead to attracting one percent
more customers in one year than today, The Hartford's customer base would grow by 180,000 personal lines customers and 12,000 commercial customers.

Costs: We do not consider the costs of managing this opportunity, or ramping it up significantly, to be meaningful. The products are already developed, have
already received approval of regulators where needed, and are already in the market and being advertised and sold. The Renewable Energy Insurance Practice is
already operating. The Hartford maintains a significant R&D and underwriting structure to create new products and to update existing ones, to test market
receptivity, and to seek regulatory approval of our products. During the hurricane season of 2012, The Hartford advertised on its website how our commercial
customers should consider reviewing their insurance coverage in light of increasing severe weather events. Such costs could lead to our selling more insurance
products. Another such ongoing costs is surveys of our customers. After Storm Sandy in 2012, The Hartford conducted a survey of 451 small business owners to
understand the most significant ways the storm affected their businesses and how The Hartford could prepare others for such storms. 71% of impacted small
business owners experienced a power outage and 74% had to close their doors for an average of 7 days. 52% experienced loss of sales or revenue even though



only 11% suffered structural property damage. Based on this survey, The Hartford is educating its insureds on how to protect themselves. This effort could lead to
more insurance sales as well as fewer losses in future storms. The cost of insurance products also entails the costs to the company for indemnifying our customers
to the standard of the new insurance product in the event of a claim. Taken together these costs can be considerable, but they are an integral part of the process of
developing and selling insurance products, a cost that the company would incur under any circumstance. Therefore, the net additional annual costs associated with
this actions from the company baseline is $0.

6.1g

Please explain why you do not consider your company to be exposed to opportunities driven by changes in regulation that have the potential to
generate a substantive change in your business operations, revenue or expenditure

6.1h

Please explain why you do not consider your company to be exposed to opportunities driven by physical climate parameters that have the potential to
generate a substantive change in your business operations, revenue or expenditure

6.1i

Please explain why you do not consider your company to be exposed to opportunities driven by changes in other climate-related developments that
have the potential to generate a substantive change in your business operations, revenue or expenditure

Module: GHG Emissions Accounting, Energy and Fuel Use, and Trading [Investor]



Page: 7. Emissions Methodology

7.1

Please provide your base year and base year emissions (Scopes 1 and 2)

Base year
Scope 1 Base year

emissions (metric tonnes
CO2e)

Scope 2 Base
year emissions (metric

tonnes CO2e)

Fri 01 Jan 2010 - Fri 31
Dec 2010 30889 76737

7.2

Please give the name of the standard, protocol or methodology you have used to collect activity data and calculate Scope 1 and Scope 2 emissions

Please select the published methodologies that you use

US EPA Mandatory Greenhouse Gas Reporting Rule

US EPA Climate Leaders: Direct Emissions from Mobile Combustion Sources

US EPA Climate Leaders: Direct HFC and PFC Emissions from Use of Refrigeration and Air Conditioning Equipment

The Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard (Revised Edition)

7.2a

If you have selected "Other", please provide details below



7.3

Please give the source for the global warming potentials you have used

Gas Reference

CO2 IPCC Second Assessment Report (SAR - 100 year)

CH4 IPCC Second Assessment Report (SAR - 100 year)

N2O IPCC Second Assessment Report (SAR - 100 year)

HFCs IPCC Second Assessment Report (SAR - 100 year)

7.4

Please give the emissions factors you have applied and their origin; alternatively, please attach an Excel spreadsheet with this data

Fuel/Material/Energy Emission Factor Unit Reference

Natural gas 53.02
Other: kg CO2 per
MMBTU

Federal (US EPA) Greenhouse Gas Accounting and Reporting
Guidance Technical Support Document October 6, 2010

Distillate fuel oil No 2 73.96
Other: kg CO2 per
MMBTU

Federal (US EPA) Greenhouse Gas Accounting and Reporting
Guidance Technical Support Document October 6, 2010

Propane 62.98
Other: kg CO2 per
MMBTU

Federal (US EPA) Greenhouse Gas Accounting and Reporting
Guidance Technical Support Document October 6, 2010

Jet gasoline 9.75
Other: kg CO2 per
Gallon

US EPA Climate Leaders: Direct Emissions from Mobile Sources

Motor gasoline 8.78
Other: kg CO2 per
Gallon

US EPA Climate Leaders: Direct Emissions from Mobile Sources

Distillate fuel oil No 2 10.21
Other: kg CO2 per
Gallon

S EPA Climate Leaders: Direct Emissions from Mobile Sources

Page: 8. Emissions Data - (1 Jan 2012 - 31 Dec 2012)



8.1

Please select the boundary you are using for your Scope 1 and 2 greenhouse gas inventory

Operational control

8.2

Please provide your gross global Scope 1 emissions figures in metric tonnes CO2e

25770

8.3

Please provide your gross global Scope 2 emissions figures in metric tonnes CO2e

57489

8.4

Are there are any sources (e.g. facilities, specific GHGs, activities, geographies, etc.) of Scope 1 and Scope 2 emissions which are not included in your
disclosure?

No

8.4a

Please complete the table



Source Scope Explain why the source is excluded

8.5

Please estimate the level of uncertainty of the total gross global Scope 1 and 2 emissions figures that you have supplied and specify the sources of
uncertainty in your data gathering, handling and calculations

Scope 1
emissions:
Uncertainty

range

Scope 1
emissions:

Main
sources of
uncertainty

Scope 1 emissions: Please expand on the
uncertainty in your data

Scope 2
emissions:
Uncertainty

range

Scope 2
emissions:

Main
sources of
uncertainty

Scope 2 emissions: Please expand on the
uncertainty in your data

Less than or
equal to 2%

Assumptions
Extrapolation

Assumptions and extrapolation are the main
sources of uncertainty in our GHG emissions
data. As a normal course of business, metering
inaccuracies and data gaps are eliminated.
Metering inaccuracies are challenged and
corrected on a monthly basis prior to GHG data
collection. Actual lease start and finish dates
and data directly from utility bills are reviewed,
corrected, and tabulated on a monthly basis.
Any data gaps found are corrected prior to
GHG data collection. The Hartford makes
assumptions and extrapolates with respect to
GHG emissions from portfolio properties where
The Hartford is not the sole tenant. These
properties constitute approximately 25% of the
total portfolio square footage.

Less than or
equal to 2%

Assumptions
Extrapolation

Assumptions and extrapolation are the main
sources of uncertainty in our GHG emissions
data. As a normal course of business, metering
inaccuracies and data gaps are eliminated.
Metering inaccuracies are challenged and
corrected on a monthly basis prior to GHG data
collection. Actual lease start and finish dates
and data directly from utility bills are reviewed,
corrected, and tabulated on a monthly basis.
Any data gaps found are corrected prior to
GHG data collection. The Hartford makes
assumptions and extrapolates with respect to
GHG emissions from portfolio properties where
The Hartford is not the sole tenant. These
properties constitute approximately 25% of the
total portfolio square footage.

8.6



Please indicate the verification/assurance status that applies to your Scope 1 emissions

Third party verification or assurance complete

8.6a

Please indicate the proportion of your Scope 1 emissions that are verified/assured

More than 90% but less than or equal to 100%

8.6b

Please provide further details of the verification/assurance undertaken, and attach the relevant statements

Type of verification or
assurance

Relevant
standard

Attach the document

Limited assurance ISO14064-3
https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared Documents/Attachments/Investor-8.6b-C3-
RelevantStatement/Investor-8.6b-VerificationDetails1/The Hartford 2012 Assurance Review Letter 5 28 13 (2).pdf

8.6c

Please provide further details of the regulatory regime to which you are complying that specifies the use of Continuous Emissions Monitoring Systems
(CEMS)

Regulation
% of emissions covered by the system

Compliance period Evidence of submission

8.7



Please indicate the verification/assurance status that applies to your Scope 2 emissions

Third party verification or assurance complete

8.7a

Please indicate the proportion of your Scope 2 emissions that are verified/assured

More than 90% but less than or equal to 100%

8.7b

Please provide further details of the verification/assurance undertaken, and attach the relevant statements

Type of verification or
assurance

Relevant
standard

Attach the document

Limited assurance ISO14064-3
https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared Documents/Attachments/Investor-8.7b-C3-
RelevantStatement/Investor-8.7b-VerificationDetailsS21/The Hartford 2012 Assurance Review Letter 5 28 13 (2).pdf

8.8

Are carbon dioxide emissions from biologically sequestered carbon relevant to your organization?

No

8.8a



Please provide the emissions in metric tonnes CO2

Page: 9. Scope 1 Emissions Breakdown - (1 Jan 2012 - 31 Dec 2012)

9.1

Do you have Scope 1 emissions sources in more than one country?

Yes

9.1a

Please complete the table below

Country/Region Scope 1 metric tonnes CO2e

United States of America 25403

United Kingdom 39

Canada 39

Ireland 22

Germany 26

Japan 242

9.2

Please indicate which other Scope 1 emissions breakdowns you are able to provide (tick all that apply)

By GHG type



9.2a

Please break down your total gross global Scope 1 emissions by business division

Business division Scope 1 emissions (metric tonnes CO2e)

9.2b

Please break down your total gross global Scope 1 emissions by facility

Facility Scope 1 emissions (metric tonnes CO2e)
Latitude Longitude

9.2c

Please break down your total gross global Scope 1 emissions by GHG type

GHG type Scope 1 emissions (metric tonnes CO2e)

CO2 25688

CH4 20.6

N2O 62

HFCs 136

9.2d



Please break down your total gross global Scope 1 emissions by activity

Activity
Scope 1 emissions (metric tonnes CO2e)

9.2e

Please break down your total gross global Scope 1 emissions by legal structure

Legal structure
Scope 1 emissions (metric tonnes CO2e)

Page: 10. Scope 2 Emissions Breakdown - (1 Jan 2012 - 31 Dec 2012)

10.1

Do you have Scope 2 emissions sources in more than one country?

Yes

10.1a

Please complete the table below

Country/Region Scope 2 metric tonnes CO2e Purchased and consumed electricity,
heat, steam or cooling (MWh)

Purchased and consumed low carbon
electricity, heat, steam or cooling (MWh)

United States of America 58347 138476 0

United Kingdom 135 301 0

Canada 59 299 0



Country/Region Scope 2 metric tonnes CO2e Purchased and consumed electricity,
heat, steam or cooling (MWh)

Purchased and consumed low carbon
electricity, heat, steam or cooling (MWh)

Ireland 208 445 0

Germany 89 206 0

Japan 423 1015 0

10.2

Please indicate which other Scope 2 emissions breakdowns you are able to provide (tick all that apply)

10.2a

Please break down your total gross global Scope 2 emissions by business division

Business division Scope 2 emissions (metric tonnes CO2e)

10.2b

Please break down your total gross global Scope 2 emissions by facility

Facility Scope 2 emissions (metric tonnes CO2e)

10.2c



Please break down your total gross global Scope 2 emissions by activity

Activity Scope 2 emissions (metric tonnes CO2e)

10.2d

Please break down your total gross global Scope 2 emissions by legal structure

Legal structure Scope 2 emissions (metric tonnes CO2e)

Page: 11. Energy

11.1

What percentage of your total operational spend in the reporting year was on energy?

More than 0% but less than or equal to 5%

11.2

Please state how much fuel, electricity, heat, steam, and cooling in MWh your organization has purchased and consumed during the reporting year

Energy type MWh

Fuel 101338

Electricity 140742

Heat 0

Steam 0

Cooling 0



11.3

Please complete the table by breaking down the total "Fuel" figure entered above by fuel type

Fuels MWh

Natural gas 32203

Distillate fuel oil No 2 2672

Propane 66

Jet gasoline 2164

Motor gasoline 64232

11.4

Please provide details of the electricity, heat, steam or cooling amounts that were accounted at a low carbon emission factor

Basis for applying a low carbon emission factor
MWh associated with low carbon
electricity, heat, steam or cooling

Comments

Tracking instruments, RECS (USA) 20200

Grid connected low carbon electricity generation
owned by company, no instruments created

224
The Hartford Windsor facility's photo-voltaic system
generated 224 MWh of low carbon electricity in 2012.

Page: 12. Emissions Performance

12.1

How do your absolute emissions (Scope 1 and 2 combined) for the reporting year compare to the previous year?

Decreased



12.1a

Please complete the table

Reason
Emissions value

(percentage)
Direction of

change
Comment

Emissions reduction
activities

13.32 Decrease
Various emission reduction activities contributed nearly 4 % to the decrease in Scope 1 & 2
emissions. Work from Home and Remote Work programs along with the associated real estate
consolidation contributed approximately 13% of the decrease in Scope 1 & 2 emissions.

Divestment 0 NA

Acquisitions 0 NA

Mergers 0 NA

Change in output 0 NA

Change in
methodology

0 NA

Change in boundary 0 NA

Change in physical
operating conditions

0 NA

Unidentified 0 NA

Other 0 NA

12.2

Please describe your gross combined Scope 1 and 2 emissions for the reporting year in metric tonnes CO2e per unit currency total revenue

Intensity figure
Metric

numerator
Metric

denominator
% change from
previous year

Direction of
change from
previous year

Reason for change

.00000322
metric tonnes
CO2e

unit total revenue 30.98 Decrease
Emissions reduction activities caused emissions to
decrease. At the same time, revenue increased.



12.3

Please describe your gross combined Scope 1 and 2 emissions for the reporting year in metric tonnes CO2e per full time equivalent (FTE) employee

Intensity
figure

Metric
numerator

Metric
denominator

% change from
previous year

Direction of change
from previous year

Reason for change

3.8
metric tonnes
CO2e

FTE employee 9.52 Decrease
Emission reduction activities, specifically Real Estate consolidation
and energy efficiency activities, are the reason for the decrease.

12.4

Please provide an additional intensity (normalized) metric that is appropriate to your business operations

Intensity figure Metric numerator Metric denominator
% change from
previous year

Direction of change
from previous year

Reason for change

.0158 metric tonnes CO2e square foot 19.7 Increase Real estate consolidation.

Page: 13. Emissions Trading

13.1

Do you participate in any emissions trading schemes?

No, and we do not currently anticipate doing so in the next 2 years

13.1a

Please complete the following table for each of the emission trading schemes in which you participate



Scheme name
Period for which
data is supplied

Allowances allocated Allowances purchased
Verified emissions in
metric tonnes CO2e

Details of ownership

13.1b

What is your strategy for complying with the schemes in which you participate or anticipate participating?

13.2

Has your company originated any project-based carbon credits or purchased any within the reporting period?

No

13.2a

Please complete the table

Credit
origination

or credit
purchase

Project
type

Project
identification

Verified to which
standard

Number of
credits (metric

tonnes of
CO2e)

Number of credits
(metric tonnes

CO2e): Risk adjusted
volume

Credits
retired

Purpose, e.g.
compliance

Page: 14. Scope 3 Emissions

14.1



Please account for your organization’s Scope 3 emissions, disclosing and explaining any exclusions

Sources of Scope
3 emissions Evaluation

status

metric
tonnes
CO2e

Methodology

Percentage
of

emissions
calculated

using
primary

data

Explanation

Purchased goods
and services

Relevant, not
yet calculated

0 NA 0%

Capital goods
Relevant, not
yet calculated

0 NA 0%

Fuel-and-energy-
related activities
(not included in
Scope 1 or 2)

Not evaluated 0 NA 0%

Upstream
transportation and
distribution

Not relevant,
explanation
provided

0
As an insurance company, we do not distribute any
goods upstream. Hence, there is no relevant
methodology.

0%
We do not distribute any goods
upstream.

Waste generated
in operations

Relevant, not
yet calculated

0 NA 0%

Business travel
Relevant,
calculated

11353

Miles traveled for air, rail, and rental cars are provided by
travel providers. Air and rail travel miles are multiplied by
the emission factors provided in the WRI/WBCSD GHG
Protocol’s business travel calculation tool. For air travel,
these factors vary based on trip distance. Rental car
miles are converted to fuel consumption using the U.S.
average fleet fuel economy from the U.S. Department of
Transportation. The consumption is multiplied by EPA
Climate Leaders emission factors resulting in the
quantity of emissions.

100% All business travel captured.

Employee
commuting

Relevant,
calculated

51370

To estimate employee commuting emissions, The
Hartford annually surveys our entire employee base on
their commuting habits. For the calendar year 2012,
survey data (consisting of approximately 19,970
responses or 89% of the employees) was collected in
early 2013 on commuting modes, frequency, and
distance as well as gas mileage of vehicles used during

89%
Based on commuter survey response
rate.



Sources of Scope
3 emissions Evaluation

status

metric
tonnes
CO2e

Methodology

Percentage
of

emissions
calculated

using
primary

data

Explanation

2012. For both non-company owned personal
transportation and carpool vehicles, the quantity of
gallons of gasoline consumed is multiplied by EPA
Climate Leaders emission factors resulting in the
quantity of emissions from these vehicles. Bus and rail
travel miles are multiplied by the emission factors
provided in the WRI/WBCSD GHG Protocol’s business
travel calculation tool to determine the quantity of
emissions from mass transit commuting. Total employee
commuting emissions for all employees is estimated by
multiplying the total emissions from the survey by the
ratio of total employees to survey participants.

Upstream leased
assets

Not relevant,
explanation
provided

0
We include all upstream leased assets within our
operational boundary so their emissions are captured in
our Scope 1 and 2 emissions.

0%

We include all upstream leased assets
within our operational boundary so
their emissions are captured in our
Scope 1 and 2 emissions.

Investments Not evaluated 0 NA 0%

Downstream
transportation and
distribution

Not relevant,
explanation
provided

0

Aside from the distribution to our customers of their
insurance policies and information regarding their
policies, we do not engage in downstream distribution.
Customers receive this information either electronically
or through the U.S. post office. Hence, there is no
relevant methodology.

0%

Aside from the distribution to our
customers of their insurance policies
and information regarding their
policies, we do not engage in
downstream distribution. Customers
recieve this information either
electronically or through the U.S. post
office.

Processing of sold
products

Not relevant,
explanation
provided

0
Insurance is a risk transfer system and a contract, not a
product. Hence, there is no relevant methodology.

0%

Insurance is not a physical product, it
is a transfer system in whch the
insured transfers the chance of
financial loss to the insurer. The
insurance contract (the policy) is the
only physical manifestation of this
transfer system.

Use of sold
products

Not relevant,
explanation

0
Insurance is a risk transfer system, not a physical
product. Hence, there is no relevant methodology

0%
Insurance is not a physical product, it
is a transfer system in whch the



Sources of Scope
3 emissions Evaluation

status
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tonnes
CO2e

Methodology

Percentage
of

emissions
calculated

using
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Explanation

provided insured transfers the chance of
financial loss to the insurer. The
insurance contract (the policy) is the
only physical manifestation of this
transfer system.

End of life
treatment of sold
products

Not relevant,
explanation
provided

0
Insurance is a risk transfer system, not a physical
product. Hence, there is no relevant methodology

0%

Insurance is not a physical product, it
is a transfer system in whch the
insured transfers the chance of
financial loss to the insurer. The
insurance contract (the policy) is the
only physical manifestation of this
transfer system.

Downstream
leased assets

Not relevant,
explanation
provided

0
We do not engage in leasing out owned property, so
there is no relevant methodology.

0%
We do not engage in leasing out
owned property.

Franchises
Not relevant,
explanation
provided

0
We do not have franchises, so there is no relevant
methodology

0%
The Hartford does not have
franchises.

Other (upstream) Not evaluated 0 NA 0%

Other
(downstream)

Not evaluated 0 NA 0%

14.2

Please indicate the verification/assurance status that applies to your Scope 3 emissions

Third party verification or assurance complete

14.2a



Please indicate the proportion of your Scope 3 emissions that are verified/assured

More than 90% but less than or equal to 100%

14.2b

Please provide further details of the verification/assurance undertaken, and attach the relevant statements

Type of verification
or assurance

Relevant
standard

Attach the document

Limited assurance ISO14064-3
https://www.cdproject.net/sites/2013/16/8116/Investor CDP 2013/Shared Documents/Attachments/Investor-14.2b-C3-
RelevantStatementAttached/Investor-14.2b-VerificationDetails1/The Hartford 2012 Assurance Review Letter 5 28 13
(2).pdf

14.3

Are you able to compare your Scope 3 emissions for the reporting year with those for the previous year for any sources?

Yes

14.3a

Please complete the table



Sources of
Scope 3

emissions

Reason for
change

Emissions value
(percentage)

Direction of
change

Comment

Business travel
Change in
output

1.9 Increase
More travel was required in 2012, but the percentage of less GHG intensive rail travel
increased significantly as a proportion of the overall total.

Employee
commuting

Emissions
reduction
activities

9.98 Decrease
Emission reduction activities, especially the Remote Worker and Work from Home
initatives contributed to this decrease. Also, more Remote Worker and Work from
Home program employees participated in the commuting survey in 2013 than in 2012.

14.4

Do you engage with any of the elements of your value chain on GHG emissions and climate change strategies? (Tick all that apply)

Yes, our suppliers
Yes, other partners in the value chain

14.4a

Please give details of methods of engagement, your strategy for prioritizing engagements and measures of success

We engage our all of our IT suppliers on reporting their efforts toward environmental sustainability. The Hartford poses 13 questions in all Information Technology
Requests for Proposal. The questions include responsible product lifestyle management, proposed product design, manufacturing, operation and disposal. The
Hartford contacts only top tier vendors for eWaste handling. We also engage with our vendor who takes control of the electronic equipment at end of life for reuse
and recycling. 12 of our top 18 IT suppliers are ranked by Newsweek Magazine as among the top 60 greenest companies, either in the U.S. or in the world. Of the
18 IT suppliers, 16 make publicly available either a corporate social responsibility report, sustainability report or an environmental statement. We have engaged the
other two, and have secured their agreement to make public their environmental stewardship efforts.

14.4b



To give a sense of scale of this engagement, please give the number of suppliers with whom you are engaging and the proportion of your total spend
that they represent

Number of
suppliers

% of
total

spend

Comment

18 64.55 %

12 of our top 18 IT suppliers are ranked by Newsweek Magazine as among the top 60 greenest companies, either in the U.S. or in the
world. Of the 18 IT suppliers, 16 make publicly available either a corporate social responsibility report, sustainability report or an
environmental statement. We have engaged the other two, and have secured their agreement to make public their environmental
stewardship efforts. The 18 suppliers represent 64.55 of the total external IT spend.

14.4c

If you have data on your suppliers’ GHG emissions and climate change strategies, please explain how you make use of that data

How you make use of the
data

Please give details

Use in supplier scorecards
In the cases where our top IT suppliers have not provided information, we have engaged them directly and secured their
agreement to provide information on their environment activities publicly.

14.4d

Please explain why not and any plans you have to develop an engagement strategy in the future

Module: Sign Off

Page: Sign Off

Please enter the name of the individual that has signed off (approved) the response and their job title

Alan J. Kreczko, Executive Vice President and General Counsel
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