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The Hartford strives, through 
thoughtful and deliberate stew-
ardship of our natural resources 
to be exemplary citizens of the 
world and to continue to grow 
our great company.

The Hartford is a diverse and 
inclusive culture that fully 
engages the many talents, 
perspectives and potential 
of our workforce. 

At The Hartford, we believe the 
promises we keep, the diversity 
we embrace, and the helping hand 
we extend reflect our commit-
ment to improving the lives of 
the people in the neighborhoods 
where we work.

The Hartford is focused on
generating shareholder value
while improving the lives of
those with whom we interact.
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At The Hartford, we recognize that today’s stakeholders expect companies to not 
only deliver value to shareholders and solutions to customers, but also improve the 
world around them. To create greater value for customers and shareholders, we are 
operating The Hartford with a sharper focus, transforming the company into a leader 
in property and casualty insurance, group benefits, and mutual funds. To contribute 
to the sustainable development of the environment and the communities in which 
we operate, we are committed to integrating sound environmental practices into our 
operations and investing in our communities for the long term. 

A measure of our dedication comes from Ethisphere Institute, a leading international 
research organization, which named The Hartford one of the “World’s Most Ethical 
Companies” for the fifth year in a row. The 2012 award acknowledges our sustained 
commitment to ethical practices, environmental stewardship, and community  
involvement. 

In the following pages we report on our progress. Here are a few highlights.

The Asylum Hill neighborhood in the city of Hartford, which our company has called 
home for decades, is one of our philanthropic priorities. We have pledged $7 million
over five years to revitalize the area, improve education for local children, and support
families that live here. Exemplifying the company’s culture of social outreach, our em-
ployees place a high value on engaging with the community and volunteering their 
time, energy, and creativity in activities and causes about which they are passionate.

We are equally dedicated to protecting the environment. We are proud that  
Newsweek magazine ranked The Hartford No. 12 in its 2011 “Green Rankings” for U.S. 
companies, the highest of all financial services firms. In addition, The Hartford  
qualified for listing on the Carbon Disclosure Project’s “Carbon Disclosure Leadership 
Index” for the fifth year in a row, and we were named to the 2012 Dow Jones  
Sustainability Index. 
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Recent milestones include:

•	Reducing	greenhouse	gas	(GHG)	emissions	by	15	percent	in	just	three	years	and	 
targeting an additional 20 percent reduction by 2017;

•	Saving	the	equivalent	of	32,310	trees	by	decreasing	our	paper	use	by	1,901	tons;	and

•	Promoting	energy	conservation	by	offering	a	new	discount	on	auto	insurance	policies	 
for drivers of electric vehicles.

One of the most important ways for The Hartford to thrive over the long term is to  
ensure our workforce mirrors our marketplace and communities. The pursuit of diversity 
and inclusion is therefore a business imperative for us. We are building a culture that 
engages the knowledge, skills, and perspectives of all employees. Doing so will encourage 
broader collaboration and more effective decision making, while strengthening our  
ability to innovate and adapt and better meet the evolving needs of customers and  
partners. We want The Hartford to be an organization where people can succeed  
because of their differences, not in spite of them.  

The Hartford believes in continuous improvement. We pledge to sustain our focused  
efforts to enhance both our social and financial performance. 

Sincerely,

liam E. mcGee
Chairman, President and Chief Executive Officer
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Report Overview
At The Hartford, we understand what it means to build for the long term. We have a rich tradition 
of more than 200 years in keeping promises to our stakeholders, in understanding interdepen-
dence, and in managing toward sustainable growth.

This report is divided into four main sections: Environment, Business, Community, and Employees. 
These sections encapsulate our operating model. 

Except where noted, the Sustainability Report addresses the parent company, comprising U.S. 
operations, and does not include joint venture partnerships or international operations. The 
content of this report is structured around the four tenets of Environment, Business, Community, 
and Employees. The content was guided by the GRI 3.1 Reporting Guidance for the Financial  
Services Sector Supplement as well as engagement with company stakeholders, industry  
experts, and by the conventions of peer companies. Only awards deemed material to this  
report have been included on page 29.

This is the third annual Sustainability Report issued by The Hartford. We have updated the 2010 
report with content that covers The Hartford’s sustainability record for calendar year 2011. We 
stand by the content in our 2010 Sustainability Report as a fair and accurate representation of 
our performance covering calendar year 2010. There are no significant changes in the methods 
of measurement applied to this report. We have added content relevant to the GRI framework 
for 2011 that were not included in the 2010 report, specifically covering certain elements of the 
Environment, Labor, and Society sections.

For more information regarding this report, please contact 

Jay L. Bruns III
Vice President, Public Policy
The Hartford
One Hartford Plaza 
Hartford, CT 06155
860-547-5416
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About Our Company
Hartford Financial Services Group, INC/DE
NYSE: HIG
Headquarters: Hartford, CT USA
www.thehartford.com

overview
•	$21.859	billion	in	revenue
•	24,400	of	employees
•	The	Hartford	is	organized	into	four	divisions:	Commercial	Markets,	

Consumer Markets, Wealth Management and Runoff Operations. 
In 2011, the Runoff Operations division was formed to reflect the 
manner in which the company is currently organized for purposes 
of making operating decisions and assessing performance. The 
company conducts business principally in nine reporting segments, 
and segment data for prior reporting periods has been adjusted 
accordingly. The Hartford includes in its Corporate category the 
company’s debt financing and related interest expense, as well 
as other capital raising activities; banking operations; certain fee 

income and commission expenses associated with sales of non−
proprietary products by broker−dealer subsidiaries; and certain 
purchase accounting adjustments and other charges not allocated 
to the reporting segments.

 
The	Hartford	Financial	Services	Group	Inc.	(NYSE:	HIG)	was	founded	
in 1810. During our 202-year history, The Hartford has insured several 
of the nation’s most famous construction projects, among them 
the Golden Gate Bridge and the Hoover Dam. We have paid claims 
related to some of the nation’s largest disasters, such as the Great  
Chicago Fire of 1871, the San Francisco earthquake of 1906, and more 
recently, the 9/11 terrorist attacks and Hurricane Katrina. Abraham 
Lincoln, Buffalo Bill Cody, Babe Ruth, and Dwight D. Eisenhower are 
among the notable citizens who have been Hartford policyholders.

Read more about The Hartford’s history in our interactive timeline.

The Hartford is consistently recognized for its superior service, its sus-
tainability efforts and as one of the world’s most ethical companies.

http://www.thehartford.com
http://www.thehartford.com/higfiles/flash/historical_timeline.html
http://www.thehartford.com/higfiles/flash/historical_timeline.html
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Whether it’s a minor fender bender or extreme damage from severe weather,  
The Hartford’s Claims team is ready to help. Customers can report claims 24/7 
through a dedicated team of experienced professionals. The Hartford is always 
ready to help when nature strikes. We maintain a dedicated Catastrophe Claims  
Operation with a team of experienced adjusters to ensure we deliver the service 
we’ve promised - no matter the conditions. Our Catastrophe Information Center  
online, www.thehartford.com/heretohelp features stories from customers who say 
The Hartford has not only helped them rebuild their homes, but their lives as well. 

“... it’s our job to deliver and we try 
to do that promptly and efficiently 
with compassion.”

Gary McDonald
General Adjuster

About our Company continued

http://www.thehartford.com/cs/Satellite?pagename=HIG/Page/Landing_Page_10&cid=1251838700310 
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The	Hartford	(HIG)	is	a	publicly	traded	company	on	the	New	York	Stock	Exchange.	As	of	
December 31, 2011 there were 442,539,000 Common Shares outstanding. Headquartered in 
Connecticut, The Hartford is among the largest providers of investment products and life, 
property and casualty insurance to individual and business customers in the United States. 
Also, The Hartford continues to administer business previously sold in Japan and the United 
Kingdom. Hartford Fire Insurance Company, founded in 1810, is the oldest of The Hartford’s 
subsidiaries. At December 31, 2011, total assets and total stockholders’ equity of The Hartford 
were $304.1 billion and $22.9 billion, respectively.

organization
The Hartford strives to maintain and enhance its position as a market leader within the 
financial services industry. The company sells diverse and innovative products through mul-
tiple distribution channels to consumers and businesses. The company continually seeks to 
develop and expand its distribution channels, to achieve cost efficiencies through economies 
of scale and improved technology, and to capitalize on its brand name and The Hartford 
Stag Logo, one of the most recognized symbols in the financial services industry.

The company is currently focused on a customer-oriented strategy and organized around 
four divisions: Commercial Markets, Consumer Markets, Wealth Management and Runoff  
Operations. In the last two years, the company announced the sales of businesses that are 
not core to its focus and strategy. The company continues to evaluate its strategy and  
business portfolio with the goal of delivering shareholder value. 

As a holding company that is separate and distinct from its subsidiaries, The Hartford Finan-
cial Services Group, Inc. has no significant business operations of its own. Therefore, it relies 
on the dividends from its insurance companies and other subsidiaries as the principal source 
of cash flow to meet its obligations. 

The company maintains a retail mutual fund operation whereby the company, through 
wholly-owned subsidiaries, provides investment management and administrative services to 
The	Hartford	Mutual	Funds,	Inc.	and	The	Hartford	Mutual	Funds	II,	Inc.	(collectively,	“mutual	
funds”),	consisting	of	57	non-proprietary	mutual	funds,	as	of	December	31,	2011.	The	com-
pany charges fees to these mutual funds, which are recorded as revenue by the company.

About our Company continued
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These	mutual	funds	are	registered	with	the	Securities	and	Exchange	Commission	(“SEC”)	
under the Investment Company Act of 1940. The mutual funds are owned by the share-
holders of those funds and not by the company. In the fourth quarter of 2011, the company 
entered into a preferred partnership agreement with Wellington Management Company,  
LLP	(“Wellington	Management”)	and	announced	that	Wellington	Management	will	serve	
as the sole subadvisor for The Hartford’s mutual funds, including equity and fixed income 
funds, pending a fund-by-fund review by The Hartford’s mutual funds board of directors.  
As of December 31, 2011, Wellington Management served as the subadvisor for 29 of  
The Hartford’s non-proprietary mutual funds and has been the primary manager for the 
company’s equity funds.

reporting segments
The Hartford is organized into four divisions: Commercial Markets, Consumer Markets, 
Wealth Management and Runoff Operations. In 2011, the Runoff Operations division was 
formed to reflect the manner in which the company is currently organized for purposes 
of making operating decisions and assessing performance. As a result, the company con-
ducts business principally in nine reporting segments, and segment data for prior reporting 
periods has been adjusted accordingly. The Hartford includes in its Corporate category the 
company’s debt financing and related interest expense, as well as other capital raising activi-
ties; banking operations; certain fee income and commission expenses associated with sales 
of non-proprietary products by broker-dealer subsidiaries; and certain purchase accounting 
adjustments and other charges not allocated to the reporting segments.

About our Company continued
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Commercial markets
The Commercial Markets division is organized into two reporting segments; Property &  
Casualty Commercial and Group Benefits.

principal products and services

property & Casualty Commercial provides workers’ compensation, property, automobile, 
liability and umbrella coverages under several different products, primarily throughout 
the United States, within its standard commercial lines, which consists of The Hartford’s 
small commercial and middle market lines of business. In addition, a variety of custom-
ized insurance products and risk management services including workers’ compensa-
tion, automobile, general liability, professional liability, fidelity, surety, livestock and 
specialty casualty coverages, are offered to large companies through the segment’s 
specialty lines.

The specialty casualty business also provides retrospectively-rated programs where 
the premiums are adjustable based on loss experience. Captive and Specialty Programs 
provide insurance products and services primarily to captive insurance companies, pools 
and self-insurance groups.

Standard commercial lines provide insurance products and services through the compa-
ny’s home office located in Hartford, Connecticut, and multiple domestic regional office 
locations and insurance centers. The products are marketed nationwide using brokers 
and independent agents. Also the company offers insurance products to customers of 
payroll service providers through its relationships with major national payroll companies.

Group Benefits provides group life, accident and disability coverage, group retiree 
health and voluntary benefits to individual members of employer groups, associations, 
affinity groups and financial institutions. Group Benefits offers disability underwriting, 
administration, claims processing and reinsurance to other insurers and self-funded 
employer plans. 

About our Company continued
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About our Company continued

Specialty lines also provide insurance products and services through its home office 
located in Hartford, Connecticut and multiple domestic office locations. Specialty lines 
markets its products nationwide using a variety of distribution networks including  
independent retail agents, brokers and wholesalers. 

The Group Benefits distribution network includes an experienced group of company 
employees, managed through a regional sales office system, to distribute its group 
insurance products and services through a variety of distribution outlets including 
brokers, consultants, third-party administrators and trade associations. The company is 
engaged in a nationwide joint sales initiative across standard commercial lines, specialty 
lines and Group Benefits, facilitating the marketing of both integrated and traditional 
products and services across commercial markets.

For more information on The Hartford’s 2011 financial performance, please see our  
2011 SEC Form 10-K.

stakeholders
The Hartford’s stakeholders include the following:

Customers

Shareholders

Other investors

Employees and Retirees

Brokers and Dealers

Community leaders and residents

Local, state, federal, and foreign governments

State, federal, and foreign regulators

Suppliers and vendors

Affinity and business partners

The scope of our stakeholders and our interactions with them are determined by our business 
operations and our engagement with the communities where we live and work.

http://phx.corporate-ir.net/External.File?item=UGFyZW50SUQ9MTQwNjEzfENoaWxkSUQ9LTF8VHlwZT0z&t=1


The Hartford Financial Services Group Inc. 2011 Sustainability Report 13

Environment Committee  

Risk

Environmental Performance

Climate Change

Reducing our GHG Emissions

Encouraging Others to Support the Environment

Waste Management

As an environmentally responsible insurance company,  
The Hartford Financial Services Group recognizes the 
clear consensus in the scientific community that climate 
change is of real and increasing concern. 

The Environment
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Environment Committee

The Hartford’s commitment to environmental stewardship is reflected in its unique 
corporate governance structure that ensures continual environmental focus. The 
Environment Committee, created in 2007 and led by General Counsel Alan Kreczko, 
is comprised of nearly 20 leaders across the enterprise, including risk management, 
service operations, human resources, marketing and communications, government 
affairs, our investment management subsidiary and representatives from our  
Consumer Markets, Commercial Markets and Wealth Management businesses. 

In 2011, a permanent seat on the committee was granted to the Hartford Environ-
mental	Action	Team	(HEAT),	which	consists	of	employee	volunteers,	largely	drawn	
from The Hartford’s network of Early Career Professionals. 

The committee meets at least quarterly, reports to the company’s “C-Suite” twice 
annually and to the board once annually. 
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risk

As an insurer, The Hartford is in the business of evaluating risks that could affect 
the properties and people we insure. We have done so successfully for more than 
200	years.	At	The	Hartford,	the	enterprise	risk	management	function	(ERM)	is	
responsible for providing a comprehensive and transparent view of the company’s 
risk and ensuring that the company’s risks remain within the parameters of the 
company’s risk appetite. The ERM is led by the chief risk officer and is staffed with 
risk professionals focused on insurance risk, including climate change and extreme 
weather events; investment risk, market risk and operational risk. The chief insur-
ance risk officer is a member of The Hartford’s Environment Committee. 

Ultimately, The Hartford’s CEO and board of directors are responsible for prudent 
management of the company’s risk exposures. At each board of directors meet-
ing, the entire board meets in its capacity as the Risk Committee to review the risk 
measures and concentrations of risk, to understand the extent of The Hartford’s 
risk, and to review whether it is within the company’s risk tolerance.

Having an effective ERM organization and risk management strategy allows  
The Hartford to provide our customers with better products and services and  
more affordable coverage.

The Hartford has identified financial implications and other risks and opportunities 
for The Hartford’s activities due to climate change. More detailed information is 
included in The Hartford’s 2011 response to the Climate Disclosure Project.

http://www.thehartford.com/index.html
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Environmental performance

In 2011, Newsweek recognized The Hartford’s environmental performance by rank-
ing the company as the greenest financial services company in America, and 12th 
greenest company overall.

The	Hartford	has	participated	in	the	Carbon	Disclosure	Project	(CDP)	since	2007,	
documenting our carbon footprint and our approach to climate change annually. 
The CDP is an independent, not-for-profit organization whose mission is to encour-
age the world’s largest companies to report on and voluntarily reduce their green-
house gas emissions. It is the world’s largest database of corporate climate change 
information, and has become the gold standard for carbon disclosure methodology 
and process.

Based on the high quality of our responses, The Hartford was included in the CDP’s 
Carbon Disclosure Leadership Index in 2008, 2009, 2010, 2011, and 2012.

Read The Hartford’s 2012 Carbon Disclosure Project submission
Read The Hartford’s 2011 Carbon Disclosure Project submission

For our significant purchases of power from renewable energy sources during 2011, 
the U.S. Environmental Protection Agency recognized The Hartford in 2012 as a 
Fortune 500 “Top Partner” in its Green Power Partnership program.

• Newsweek’s 2011 Green Rankings, #1 financial services company
• Named to Carbon Disclosure Leadership Index 2008-2012

Welcome to the 
greenest financial 
services company 

in America 

http://www.thedailybeast.com/newsweek/features/green-rankings/2011/us.html
http://www.thehartford.com/higfiles/pdf/CDP2012.pdf
http://www.thehartford.com/higfiles/pdf/CDP,0.pdf


The Hartford Financial Services Group Inc. 2011 Sustainability Report 17

Climate Change
The Hartford remains committed to – and guided by – our 2007 corporate state-
ment regarding environment issues related to insurance underwriting, the potential 
for new products and possible future effects of climate change on the company.

Read The Hartford’s Statement on Climate Change

The Hartford continues its proactive approach to our environmental responsibilities 
as an insurance company, investor, employer, property owner and corporate citizen.

reducing our GHG Emissions
As a result of initiatives such as the company’s work-from-home program, reduc-
ing the engine size of fleet vehicles from six to four cylinders, improving energy 
efficiency at our offices and data centers, upgrading information technology infra-
structure and reducing paper consumption, The Hartford achieved our first goal of 
reducing	greenhouse	gas	(GHG)	emissions	from	our	2007	base	by	15	percent	in	just	
three years. Our new target is to reduce GHG emissions an additional 20 percent 
from the new 2010 base by 2017. Already in 2011, The Hartford has reduced its GCG 
emissions from its 2010 base by nearly 7.5 percent. From 2008 to 2011, The Hartford 
reduced its Scope 1, 2, and 3 emissions by 26.75%.

Recognizing that a significant portion of the company’s GHG emissions are em-
ployees	commuting	to	work	(one	third	in	2011),	the	Hartford	Environmental	Action	
Team	(HEAT)	staged	its	inaugural	Alternative	Commuter	Challenge	for	Connecti-
cut-based employees in October 2011. Nearly 280 employees participated, saving a 
total of 10,150 miles each week. HEAT also established a Bike to Work initiative that 
provides employees with optimal bike-friendly routes to our offices and the loca-
tions of bike racks for safe storage of bikes while at work.

http://www.thehartford.com/about/statement-on-climate-change
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Encouraging others to  
support the Environment
Through our renewable energy insurance practice, we offer uniquely designed 
insurance products that provide end-to-end coverage for the solar, wind, fuel cell 
and biomass industries. In 2011, The Hartford made over $1.2 million in earned pre-
miums in its renewable energy insurance practice. Roughly two-thirds of that was 
new business, including the installation of the largest private solar panel project in 
the Western Hemisphere.

In addition, in 2011, we introduced new products and services that support green 
living. These include:
•	Installed	Coulomb Technologies electric vehicle chargers at our three Connecti-

cut campuses

•	Added	to	the	growing	list	of	commercial	and	individual	insurance	products	that	
help our customers “go green”, began to offer discounts for customers who drive 
electric vehicles, the same discounts that hybrid vehicle drivers have enjoyed 
since 2009

•	Included	home-based	electric	vehicle	chargers	for	electric	vehicle	owners	as	 
covered property in homeowners’ policies

•	Established	new	affinity	partnerships	with	the	Sierra	Club	and	National	Wildlife	
Federation to sell auto and home insurance coverage to their members 

•	Entered	into	a	strategic	alliance	with	Intelleflex®	to	explore	interesting	insurance-
related opportunities to reduce the estimated $35 billion in produce lost during 
shipping from grower to retailer in the U.S. annually. 

The Hartford holds its vendors to the same standards we expect of ourselves. Our 
vendor management policy requires our vendors to follow established standards 
for fundamental human rights, occupational health and safety, business ethics and 
the environment. 

http://www.chargepoint.com/
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2009

1850.316

1311.96

624.312

2010

2011

Waste management
The Hartford’s paper consumption has declined significantly since 2009, owing 
to a successful company-wide implementation of a managed-print system, instal-
lation of dual monitors, removal of printers for work-from home employees and 
our ongoing comprehensive, systematic efforts to reduce the amount of paper we 
send to agents and customers. From 2009 to 2011, The Hartford went from being  
in the lowest quartile of print-per-employee for financial services 
companies to the highest quartile. 

Regarding the paper we do use, in 2011, the company recycled 
1716.4224 metric tonnes of waste. 

Total paper 
consumption in 
metric tonnes

MDC Usage 
(CCF)

Estimated &  
metered irrigation 
(CCF)

metered Cooling tower 
Evaporation (CCF)

total not  
Discharged 
(CCF)

sewer usage 
(CCF)

 42,895 5,645 13,307 18,952 23,943

Home office Campus Water usage



The Hartford Financial Services Group Inc. 2011 Sustainability Report 20

Waste management continued

The figures are rough estimates only based 
on limited customer information and/or other 
information provided by third parties. As such, 
Iron Mountain does not make any representa-
tions or guarantees regarding the accuracy of 
these figures.

the Hartford has realized measur-
able environmental benefits from its 
shredding program. iron mountain 
is an information services company 
that the Hartford uses for secure 
destruction and recycling of its  
white paper.



The Hartford Financial Services Group Inc. 2011 Sustainability Report 21

Waste management continued

99 percent of The Hartford’s domestically-procured paper is FSC certified and 
adheres to the Sustainable Forestry Initiative parameters. In terms of per capita 
consumption, the company averaged 471.31 sheets of paper printed/copied per 
employee per month in 2011, down from 901.74 sheets in 2010.

We are continuing a paper output suppression initiative to evaluate mailings to 
agents and customers and determine whether they can be done with less paper, 
less often, or electronically. From when the paper output suppression program 
began in 2009 through the end of 2011, The Hartford has avoided printing and  
distributing 1.7 billion pages of paper to customers and other stakeholders. By the 
end of 2011, as part of Project Re-Leaf’s plant-a-tree campaign, 42,700 recipients 
of The Hartford mailings opted for e-delivery. To recognize those customers who 
chose paperless communication, the Arbor Day Foundation, in partnership with  
The Hartford, has planted 42,700 trees within the vital St. Croix and Eau Claire 
River Watersheds of Wisconsin and Minnesota. These efforts have helped to bring 
the endangered Kirtland’s Warbler back from the brink of extinction.

In 2011, The Hartford replaced 10,000 old computers with newer, more powerful,  
highly efficient models, which reduced our carbon footprint from two million 
kilowatt-hours to approximately 960,000 kilowatt-hours each year. 100 percent  
of our end user-based electronics are reused or recycled using a secure, zero  
landfill process.

100 percent of our 
end user-based  
electronics are  

reused or recycled 
using a secure, zero 

landfill process.
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Waste management continued

The Hartford’s use of energy consumption 
from renewable sources has steadily in-
creased over the past four years. Recently, 
The Hartford has increased its commitment 
to green power production by purchasing 
an additional 10,000 MWh of green power, 
representing just over 6% of the enterprise 
electric consumption in 2011; and expects to 
continue purchasing green power for 2012 
and beyond. Since mid-2009, The Hartford 
has owned and operated a photo-voltaic so-
lar array, generating over 600 MWh of green 
power for its newest facility in Windsor, CT. 
The Hartford believes that responsible and 
innovative approaches to both renewable en-
ergy and energy efficiency will help to reduce 
operational costs over the long term and - 
most importantly - establish The Hartford as 
an insurer and employer of choice. 
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Waste management continued

Third-Party Verification The above data has been verified by the following organization: WSP, a certified CDP Consultancy Partner 

Third-Party Verification The above data has been verified by the following organization: WSP, a certified CDP Consultancy Partner 

Scope 1 emissions 

Direct GHG unit FY 2008 FY 2009 FY 2010 FY 2011

Total direct emissions 
(Scope	1)

Metric tons CO2  
equivalents

34270 met. ton. 
CO2e

335571 met. ton. 
CO2e

30889 met. ton. 
CO2e

31503 met. ton. 
CO2e

Data coverage Percentage of:  
Employees

100 100 100 100

Scope 2 emissions 

IGHG Scope 2 unit FY 2008 FY 2009 FY 2010 FY 2011

Indirect greenhouse gas 
emissions from energy 
purchased and consumed 
(scope	2)

Metric tons CO2 
equivalents

88651 met. ton. 
CO2e

85776 met. ton. 
CO2e

76737 met. ton. 
CO2e

70745 met. ton. 
CO2e

Data coverage  
(e.g.	as	%	of	revenues,	 
employees,	etc.)

Percentage of:  
Employees

100 100 100 100
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other indirect GHG  
emissions

unit FY 2008 FY 2009 FY 2010 FY 2011

Indirect GHG emissions 
caused by water and paper 
consumption, as well as by 
waste and business travel

metric tons CO2e 99063 met. ton. 
CO2e

87561 met. ton. 
CO2e

775101 met. ton. 
CO2e

68213 met. ton. 
CO2e

Data coverage  
(e.g.	as	%	of	revenues,	 
employees,	etc.)

Percentage of:
Business Travel and 
Employee Commuting  
emissions 

Note: Vehicle Fleet 
emissions are included 
in Scope 1 totals as 
Direct emissions from  
mobile sources.

100 100 100 100

scope 3 emissions 

total power

total energy consumption unit FY 2008 FY 2009 FY 2010 FY 2011

Total energy emissions MWh 529468 MWh 441739 MWh 295193 MWh 295747 MWh

Data	coverage	(e.g.	as	%	of	 
revenues,	employees,	etc.)

Percentage of:  
Employees

100 100 100 100

Third-Party Verification The above data has been verified by the following organization: WSP, a certified CDP Consultancy Partner 

Third-Party Verification The above data has been verified by the following organization: WSP, a certified CDP Consultancy Partner 

The Hartford has not been subject to significant fines or sanctions for non-compliance with environmental laws and regulations.

Waste management continued
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Business

Corporate Governance

Awards and Recognition

2011 Market Rankings

The Hartford was established 202 years ago when a small group of busi-
nessmen banded together to provide fire insurance protection for homes, 
stores, ships in harbor and other commercial property. Today, with more 
than $20 billion in annual revenues, The Hartford is a leading seller of 
property-casualty insurance, group benefits and mutual funds.

As a property-casualty insurer, we provide  
automobile and homeowners coverage through  
affinity organizations, as well as independent agents.  
And more than one million small businesses rely on  
us to protect their enterprises.

Millions of employees insure their lives and their  
incomes with The Hartford, obtaining group life 
and disability insurance through their employers. 
The Hartford Mutual Funds are available  
through financial advisors and banks.

The Hartford stands out among its competitors  
by being consistently recognized for its service  
excellence, sustainability efforts and commitment  
to ethical practices.



The Hartford Financial Services Group Inc. 2011 Sustainability Report 26

Corporate Governance

Director Independence

Number of independent Directors out of 9 total Directors:  8 

Number of female independent Directors:  1

Separate Chairman and CEO:  No 

Independent Lead Director:  Yes

Mandatory Retirement Age:  75

Director Elections

Annual Board of Director Elections:  Yes

Directors elected by majority of votes cast in 

uncontested election  Yes

Board meetings

Number of Board meetings held in 2011:  9

Average Director Attendance at board & 

committee meetings:  96.2%

Independent Directors hold meetings without

management present:  Yes 

Board Committees

Independent Audit Committee:  Yes

Audit Committee Financial Experts as defined by the SEC:  Yes

Independent Compensation Committee:  Yes

Independent Corporate Governance & Business  

Ethics Committee:  Yes

Independent Finance Committee:  No

Independent Investment Committee:  No

published Corporate Governance principles & practices

Corporate Governance Principles approved by the Board:  Yes

Charters for Board Committees:  Yes

Charter for Lead Independent Director:  No 
 

Note: While we don’t have a Lead Independent Director charter, we do  
specify when and how the presiding director is elected and his/her duties  
in the Corporate Governance Guidelines.

Evaluating & improving Board Effectiveness

Annual Board self-evaluation:  Yes

Annual review of Board independence:  Yes

Key Committee self-evaluation:  Yes

Board orientation/education program:  Yes

Aligning Director & Shareholder Interests

Conflict of Interest Policy:  Yes

Executive & Director stock ownership guidelines:  Yes

Annual equity grant to non-employee Directors:  Yes

Annual “say on pay” vote on executive compensation:  Yes

Disclose political contributions & trade  
association memberships:  Yes

Poison Pill:  No

Management Succession Planning:  Yes

Independent Compensation Consultant retained  
directly by the Compensation Committee:  Yes

Executive Compensation Clawback Policy: Yes

 
Additional information is available on The Hartford’s Corporate 
Governance website.

http://ir.thehartford.com/phoenix.zhtml?c=108754&p=irol-govhighlights
http://ir.thehartford.com/phoenix.zhtml?c=108754&p=irol-govhighlights
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Corporate Governance continued

The Hartford’s board of directors is responsible for overseeing the overall manage-
ment of the company.

The Corporate Governance Guidelines adopted by the board of  
directors comply with the listing standards of the New York Stock Exchange.

The company’s operations are conducted in compliance with The Hartford’s  
Code of Ethics and Business Conduct. The Code reflects our corporate  
culture of honesty, integrity and ethical behavior. It guides the way company  
employees treat one another, our clients and 
our community.

As part of our Code of Ethics and Business 
Conduct, we do not give corporate contribu-
tions to political candidates or parties even 
where allowed by law. 

The Hartford is a member of several state 
and federal trade associations and coalitions. 
These memberships are used as a resource 
for both industry information and to further 
advocate our public policy goals. The Hartford 
requests information regarding federal lobby-
ing expenses from trade associations and  
coalitions to which The Hartford pays $25,000 
or more in annual dues and posts it publicly 
on TheHartford.com. This information is  
updated quarterly. 

http://ir.thehartford.com/phoenix.zhtml?c=108754&p=irol-govboard
http://phx.corporate-ir.net/External.File?item=UGFyZW50SUQ9MTU0NjMzfENoaWxkSUQ9LTF8VHlwZT0z&t=1
http://phx.corporate-ir.net/External.File?item=UGFyZW50SUQ9MTQ2NzczfENoaWxkSUQ9LTF8VHlwZT0z&t=1
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In accordance with our policy, we require that no portion of our dues paid to trade 
associations be used for political contributions. Our Code of Ethics and Business 
Conduct permits the use of corporate resources for non-partisan political activ-
ity. Consistent with federal and state law, these activities include nonpartisan voter 
education, including issue education, voter registration and grassroots lobbying 
to influence legislation or ballot referenda. These contributions may not be tied to 
the procurement of The Hartford’s products and services and must comply with all 
applicable laws and regulations. We post on our public website on a quarterly basis 
any corporate contributions made to 527 committees. 

The	Hartford’s	political	action	committees	(PAC),	The	Hartford	Financial	Services	
Group, Inc. PAC and The Hartford Financial Services Group, Inc. Federal PAC, are 
funded from voluntary contributions from a restricted class of employees and  
meet all of the requirements as outlined in the U.S. Code of Federal Regulations 
Title 11 Part 114. Both of The Hartford’s PACs submit monthly reports of disclosures 
to	the	Federal	Election	Commission	(FEC),	which	are	posted	on	the	FEC	website	
(www.fec.gov).	The	PACs	also	make	disclosures	in	states	where	it	is	required	by	law.

Every employee is responsible for maintaining the standards of ethical conduct set 
forth in The Hartford’s Code of Ethics and Business Conduct. To help ensure com-
pliance with the code, The Hartford requires all employees to certify annually that 
they have received and read the Code and fully understand their responsibilities to 
comply with the Code.

Employees must also undergo:
•	The	Hartford’s	Annual	Conflict	of	Interest	Certification
•	The	Hartford’s	Annual	Pay-to-Play	Campaign	Finance	Laws	Certification

100% of The Hartford’s business units, including the Corporate segment, are ana-
lyzed for risks related to corruption.

Corporate Governance continued

http://www.fec.gov
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Ethisphere Institute names The Hartford “One of the 
World’s	Most	Ethical	Companies”	(2008,	2009,	2010,	
2011,	2012)

In 2012, The Hartford was included in the Dow Jones 
Sustainability Index North America, reflecting its 
initiatives conducted in 2011 and earlier

The Hartford was No. 79 on Forbes’ America’s Most 
Reputable Companies list in 2011

The Hartford was No. 12 in Newsweek magazine’s  
2011 U.S. Green Rankings, the highest of all financial 
services companies. The Hartford maintained its 
ranking as greenest financial services company in 2012.

Awards and recognition

e e

e

e

e

e

e

The Hartford is named to the Carbon Disclosure  
Leadership	Index	(2008,	2009,	2010,	2011,	2012)

G. I. Jobs magazine names The Hartford a Top Military 
Friendly	Employer	(2010,	2011,	2012)

The Hartford is included on Military Times EDGE  
magazine’s	list	of	Best	for	Vets:	Employers	(2011,	2012)

http://www.thedailybeast.com/newsweek/features/green-rankings/2011/us.html
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Awards and recognition continued

The U.S. Olympic Committee recognizes The Hartford 
with its Amazing Impact Award for our Achieve With-
out Limits campaign

InsideCounsel magazine honors The Hartford as a 
2011 IC 10 winner for its Social Media Policy

The Hartford ranks No. 353 on the 2011 Barron’s 500

The Hartford ranks No. 258 on the 2011 Forbes 2000 
list of the world’s biggest public companies

The Hartford ranks No. 117 on the 2011 Fortune 500

The Hartford is named a Top Workplace or Best Place 
to Work in:
	 •	Atlanta	
	 •	Chicago
	 •	Hartford
	 •	Indianapolis	

	 •	Oklahoma	City
	 •	Phoenix
	 •	San	Antonio

EPA Green Power Partnership “Top Partner”  
(reflecting	2011	renewable	energy	use)

* The Hartford received the highest numerical score in the proprietary J.D. Power and  
Associates 2012 Insurance Shopping StudySM. Study based on 16,171 total responses, rank-
ing 24 providers and measuring the opinions of consumers shopping for a new auto 
insurance policy. Proprietary study results are based on experiences and perceptions of 
members surveyed January and February 2012. Your experiences may vary. jdpower.com

Global Corporate Renewable Energy Index 2012  
(reflecting	2011	renewable	energy	use)

The Hartford ranked “Highest in Customer Satisfaction 
with the Auto Insurance Purchase Experience” by J.D. 
Power and Associates.*

e
e

e
e
e
e
e

e

e

jdpower.com
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2011 Market Rankings

Commercial markets
No. 2 Fully insured disability inforce premium

no. 3 New fully insured disability sales

no. 3 Workers’ compensation insurer,  
based on direct written premiums

no. 3 Commercial multi-peril carrier,  
based on direct written premiums

no. 4 Group life inforce premium 

no. 5 New group life sales

Consumer markets
no. 4 Personal lines direct to consumer carrier, based on 

direct written premiums
Source: 2011 A.M. Best data and 2011 LIMRA Market Share Rankings 

e
e
e
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National Grants 

•	Junior	Fire	Marshal	Program

•	Casting	For	Recovery

Community Support

Key Initiatives 

•	U.S.	Paralympics	and	The	Hartford’s	Achieve	 
 Without Limits Campaign

•	Winning	Spirit	for	Cancer	Recovery

•	Alzheimer’s	Disease	and	Driving

•	We	Need	to	Talk:	Family	Conversations	with	 
 Older Drivers

Employee Engagement

Charitable Giving

The Hartford is dedicated to supporting the communities 
where we live and work. Through our philanthropic  
initiatives, including direct giving and volunteerism,  
The Hartford and its employees help make a 
positive impact on people’s lives. 

Community
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national Grants

Junior Fire marshal® program 

For more than 60 years, The Hartford has 
been at the forefront of fire safety education. 
The	Hartford’s	Junior	Fire	Marshal®	program	
was created in 1947 to teach children the 
basics of fire prevention and personal fire 
safety and to keep families safe. We’ve  
deputized more than 110 million Junior  
Fire Marshals.
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national Grants continued

Casting For recovery 

Through its lead partnership with Casting for 
Recovery	(CFR),	The	Hartford	has	supported	
the organization’s mission to become a pre-
eminent breast cancer support organization 
addressing quality of life issues for women 
diagnosed with breast cancer. 
 
CFR continues to work to expand its service 
through retreat programs, to develop alumni 
connections, and to train dedicated volun-
teers to work with breast cancer survivors.

Many employees from The Hartford donate 
time and money to retreat programs in Con-
necticut	and	Wisconsin	(for	Minnesota	and	
Wisconsin	residents).	The	Hartford	provides	
support and resources for employees to vol-
unteer during these retreats.

The retreats are at no cost to participants 
and provide fly-fishing instruction and breast 
cancer information in a setting that helps 
to lessen isolation, providing a recreational 
activity with both physical and emotional 
benefits. 
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Community support

Jonathan Bennett, Chief Financial Officer and Head of Strategy for Commercial 
Markets, greeting Day of Caring volunteers at a home build in Hartford’s Asylum 
Hill neighborhood.
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Community support continued

The Hartford has been headquartered in Hartford, 
Conn.’s Asylum Hill neighborhood for more than 90 
years. We have a long history of supporting the com-
munity. Our company was a founding partner of the 
Northside	Institutions	Neighborhood	Alliance	(NINA),	
which helps working families find new homeownership 
opportunities. We have also been a long-time supporter 
of The Village for Families and Children, the Asylum 
Hill Boys and Girls Club, and West Middle Elementary 
School, which is located just a few blocks from our 
headquarters. 

Improving Asylum Hill remains a philanthropic prior-
ity for The Hartford. We formalized this commitment in 
November 2010 with a $7 million, five-year investment 
in the neighborhood focused on:

•	Revitalizing	the	neighborhood

•	Educating	children

•	Developing	outreach	programs	for	the	families	that	
live here

Since the program launched, The Hartford invested 
more than $3 million in the neighborhood. Some initial 
results during or initiated in 2011 include:

•	Demolition	of	the	blighted	Capitol	West	building.	A	
longtime eyesore, the building has been torn down 
and the property is being transformed into an inviting 
green space. 
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•	 In	partnership	with	NINA,	we	helped	restore	six	
blighted properties and planted 50 trees in this  
historically tree-rich area. 150 employees from  
The Hartford volunteered with NINA to revitalize  
and rebuild homes in Asylum Hill. 

•	Our	partnership	with	Junior	Achievement	and	 
Hartford Public Schools has reached more than 1,000 
students, helping them increase their financial literacy, 
workforce preparedness, and entrepreneurial skills. 

•	Hundreds	of	West	Middle	Elementary	School	students	
have participated in the after-school and summer 
programs and more than 200 Hartford teammates 
volunteer at the school every year in programs such 
as Reading Buddies and Math Buddies. During the 
2011 to 2012 school year, West Middle achieved an 
8.8-point increase in Hartford Public Schools’ Overall 
School	Index	(OSI),	more	than	twice	the	district’s	
goal of four points. 

•	The	Hartford	is	committed	to	the	growth	of	the	West	
Middle Community School model, a strategy that 
aligns resources to support student achievement, 
strengthen families and build stronger communities.

Community support continued
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Community support continued

•	Through	the	Hartford	Consortium	for	Higher	Education’s	
Career Beginnings program, The Hartford funded the 
hiring of a new on-site student advisor to help the 
program expand from 75 to more than 200 students, 
and the company increased the number of employee 
volunteers who participate in the program.

•	 135	residents	learned	about	financial	stability	at	 
Co-opportunity’s Financial Resource Center.

•	53	residents	living	in	supportive	housing	units	at	the	
YWCA’s Sorromundi Commons have access to coun-
seling and employment services.

•	The	Chrysalis	Center	trained	75	individuals	for	 
employment in the food services industry.

•	At	The	Village	for	Families	&	Children’s	Center	for	
Family Life, 119 women received bi-weekly case man-
agement, 36 women enrolled in the GED program and 
40 families participated in support group meetings.

•	By	participating	in	the	Neighborhood	Assistance	Act,	
and receiving a tax credit for a portion of our do-
nations, The Hartford in 2011 contributed a total of 
$570,000 to the following organizations:  
Habitat for Humanity, Mercy Housing and Shelter, 
Charter Oak Cultural Center, PARTNERS Foundation, 
Grace Academy, Covenant Prep, Metro Hartford  
Alliance iQuilt Program, Connecticut Landmarks and 
Camp Courant.
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U.S. Paralympics and The Hartford’s Achieve Without Limits  
Campaign 

In 2003, The Hartford became a Founding Partner of U.S. Paralympics, a division of 
the U.S. Olympic Committee. U.S. Paralympics is dedicated to becoming the world 
leader in the Paralympic sports movement while promoting excellence in the lives 
of people with physical disabilities. The Hartford, a leading disability insurer, has 
sponsored more than 800 U.S. Paralympians, who embody the energy, confidence 
and optimism at the very heart of achievement. Every time they compete, they 
demonstrate our commitment to helping customers, Hartford employees and busi-
ness partners break through limitations to achieve greatness.

Read more about The Hartford’s Abilities Philosophy

In 2011, The Hartford launched Achieve Without Limits, a campaign that champions 
U.S. Paralympic athletes and their dedication to achieve their goals. The campaign 
provides opportunities for customers, Hartford employees and business partners to 
meet U.S. Paralympic athletes, be inspired by their stories, and understand what it 
means to achieve without limits. 

The campaign included a social media-driven donation. As a result, The Hartford 
donated more than $100,000 to U.S. Paralympics including 20 sport wheelchairs  
to local Paralympic Sports Clubs. 

The Hartford’s Achieve Without Limits campaign culminated at the London 2012 
Paralympic Games.

Key initiatives

http://www.paralympics.teamusa.org/
http://www.thehartford.com/about/social-abilities
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Key initiatives continued

Winning spirit for Cancer recovery

The Winning Spirit programs help cancer survivors focus on life. The cancer initia-
tives we sponsor are dedicated to the optimism that people can make a difference.

Thanks to the latest treatments and medical advances, many people diagnosed 
with breast cancer or prostate cancer will win their battle against the disease.  
In fact, through independent studies, The Hartford has found that survivors of  
each disease who meet certain criteria have similar mortality experience as the 
general population.

As a result, The Hartford is the first life insurance company to offer policies at  
standard rates, with no postponement period, to qualified survivors.

Assuming no additional adverse underwriting considerations, survivors of breast 
cancer or prostate cancer who meet certain criteria may qualify for life insurance 
coverage of up to $5 million at standard rates from one of The Hartford’s issuing 
companies.



The Hartford Financial Services Group Inc. 2011 Sustainability Report 41

Key initiatives continued

public Education

The Hartford is one of the few companies in the United States with in-house 
experts on aging. For over 25 years, The Hartford has employed gerontologists to 
advance the creation and delivery of research, educational materials and business 
solutions to enhance the quality of life for the 50+ market. The Hartford Advance 
50 Team has partnered with the MIT AgeLab to produce original research and 
educational materials to help guide important decisions about safety, mobility and 
independence.

For instance, The Hartford and MIT AgeLab have conducted research for over a 
decade to better understand how to empower older drivers to stay on the road 
safely and assist families with the difficult decision should a driver need to transition 
from driver to passenger. All of this information is available on www.thehartford.com/
lifetime. The public can join in conversations on the blog, watch video interviews of 
experts on the website, download the guidebooks from the website or have them 
mailed to their homes for free.

The Hartford’s free guidebooks have been widely distributed – over one million 
guidebooks to-date. These include:

Driving Safety

You and Your Car: A Guide to Driving Wellness: Designed to help drivers of all ages 
recognize and respond to normal aging-related changes as they occur, and to make 
gradual adjustments to driving behavior so they can stay on the road. 

Your Road Ahead: A Guide to Comprehensive Driving Evaluations: Describes 
the benefits of having a comprehensive driving evaluation from an occupational 
therapist with specialized driver evaluation training.

http://www.thehartford.com/lifetime
http://www.thehartford.com/lifetime
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Key initiatives continued

At the Crossroads: Family Conversations about Alzheimer’s Disease, Dementia 
and Driving: How families cope with the problem of driving cessation for loved 
ones with dementia.

We Need to Talk: Family Conversations with Older Drivers: Easy-to-use, practical 
information to help families advise their loved ones on whether it’s time to limit or 
stop driving.

Your Road to Confidence: A Widow’s Guide to Buying, Selling and Maintaining a Car: 
Empowers widows to take control of and feel confident about their driving future.

Home safety

Modern Ideas, Modern Living: Taking the Next Step in Home Design and Planning 
for the lifestyle you Want: Encourages consumers to think about the next step in 
choosing where to live and provides information to help think through the options. 

simple solutions: Features more than 200 simple design ideas and household 
products that can make your home more comfortable, convenient and safe. 

It Could Happen to Me: Family Conversations about Disaster Planning: A guide to 
helping older adults and their families prepare for and survive natural disasters.

The Calm Before the Storm: Family Conversations about Disaster Planning, 
Caregiving, Alzheimer’s Disease and Dementia: The first comprehensive disaster 
planning guide for caregivers of those with memory disorders.

Fire Sense: A Smart Way to Prevent, Detect and Escape Home Fires: The only 
home fire safety guide designed exclusively for the 50+ market.
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Employee Engagement

Volunteerism is part of the fabric of our 
company. To strengthen the cities and towns 
where we live and work, The Hartford offers 
paid time off for volunteering and a wide 
range of company-sponsored activities. In 
February 2011, The Hartford launched its 
Team Hart website to match employees with 
volunteer opportunities. Since the website 
kickoff, 23% of The Hartford’s employees 
participated in volunteer activities; 223 
company-sponsored volunteer events were 
held across the country; over 30,000 volun-
teer hours were recorded on Team Hart and 
nearly 800 nonprofit partners were served.

Employees tutor and mentor students at-risk, 
serve on nonprofit boards, teach financial 
literacy, deliver meals to the elderly, donate 
blood, run food and toy drives, fund-raise 
for social service agencies, help high school 
students apply to college, teach inner-city kids how to ice skate, build affordable 
housing and fight hunger in our communities.

We also believe in supporting the causes our employees are passionate about. Em-
ployees who volunteer are eligible for our Hartford Heroes Sweepstakes, held three 
times a year. Winners may direct a corporate grant to the charities of their choice.
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The Hartford encourages charitable giving 
through annual engagement programs. 
In 2011, Hartford teammates contributed 
$2.8 million to support the United Way 
campaign, benefitting nonprofit agencies 
across the country. Employees also par-
ticipate in an annual hunger awareness 
campaign and school supply and holiday 
gift drives.

In cities around the country, offices with 
more than 100 employees are eligible for 
The Hartford’s community giving program, 
which provides funding for locally focused 
giving programs. 

Charitable Giving 
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Employees
The Hartford values and respects the unique characteristics, 
skills and experiences each of our employees brings to the 
workplace. On a daily basis, diversity and inclusion are 
evident at all levels of the company in the way we listen 
and respond to our customers, our community and  
each other. A diverse and inclusive work environment 
encourages better problem-solving, broader collabo-
ration, creative thinking and innovation, and ultimately 
a stronger, better company. These are at the heart  
of The Hartford’s successful 202-year history. 

Diversity & Inclusion

Non-Discrimination Policy

Benefits

Investing in Our Future
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Diversity & Inclusion

The Hartford is committed to creating a diverse and inclusive 
culture where all employees feel valued. To compete effec-
tively, the company recognizes the importance of diversity 
in the workforce, with customer and partners, and through 
business practices. 

The company fosters and supports the growth of several Di-
versity & Inclusion Councils. In 2012, an Executive Leadership 
Council was launched which is led by the Chairman and CEO, 
and includes representatives from the senior leadership team. 
The council is responsible for driving leadership accountabili-
ty and ensuring the diversity and inclusion strategy is aligned 
with business objectives.

To help promote an environment of diversity and inclusion, 
The Hartford launched its first Employee Resource Group 
(ERG)	more	than	15	years	ago.	ERGs	are	volunteer	networks	
of Hartford employees that contribute to the company’s com-
mitment to diversity and inclusion and build sustainable prac-
tices linked to the business and community. ERG members 
share a common interest and bring their passion, business 
expertise, collaborative spirit and diverse experiences to help: 

•	Lend	cultural	expertise/insight	to	business	initiatives	for	
select customer markets

•	Provide	professional	learning	and	career	development

•	Promote	the	attraction	and	retention	of	diverse	talent	

•	Champion	The	Hartford’s	community	outreach

•	Further	The	Hartford’s	vision	of	a	diverse	and	inclusive	 
work environment

Currently, The Hartford supports seven ERGs: 

•	Asian	Pacific	Professional	Network

•	Black	Insurance	Professional	Network

•	Gay,	Lesbian,	Bisexual	and	Transgendered	Organization	
Benefitting Everyone

•	Hispanic	Leadership	Network

•	Military	Community

•	Professional	Women’s	Network

•	Young	Professionals	Stepping	Up

The Hartford continues to partner with leading organizations 
to address the diverse needs of the workplace, marketplace 
and community. Established partnerships include: Catalyst, 
Human Rights Campaign, Out & Equal Workplace Advocates, 
INROADS and the National Business Disability Council.

The organization also maintains relationships with the Associ-
ation	of	Latin	Professionals	in	Finance	&	Accounting	(ALPFA),	
International	Association	of	Black	Actuaries	(IABC)	and	the	
National	African-American	Insurance	Association	(NAIA).	
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Non-Discrimination Policy

The Hartford is committed to providing a work environment where everyone is 
treated with dignity and respect, as well as one free from sexual harassment and 
other types of discriminatory treatment. This is a core tenet of our operating  
principles, as well as the essence of The Hartford’s Equal Employment  
Opportunity Policy.

The Hartford does not permit and will not tolerate conduct, including actions or 
works, that harasses or discriminates against our employees on the basis of race, 
color, sex, religion, age, national origin, disability, veteran status, sexual orientation, 
gender identity, marital status, ancestry or citizenship, or pregnancy.
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At The Hartford, employees’ salary is just one component of 
the total rewards package.

Health benefits are intended to provide the important cover-
age employees need, when they need it, and to help them 
maintain, improve and manage their health. The Hartford 
offers:

•	Medical	and	dental	insurance

•	Lifestyle	management	program

•	Disease	management	program

•	Employee	assistance	and	work-life	programs

•	Free	membership	to	on-site	HartBeat	Fitness	Centers	 
(Connecticut	employees	only)

•	Annual	cholesterol	screening	at	no	cost	to	employees

•	Annual	flu	shots	at	no	cost	to	employees

•	Nutrition	counseling	services	at	no	cost	to	employees

•	Smoking	cessation	

•	On-site	physical	therapy	and	massage	therapy	services

•	Medical	Decision	Support®

The Hartford offers employees a wide array of programs to 
help them reach their financial goals now and in the future:

•	Investment	and	saving	plan	

•	Employee	stock	purchase	plan	

•	Hartford	Mutual	Funds

•	U.S.	Savings	Bond	program

•	Smart529	and	CHET	Advisor	college	savings	programs

The Hartford encourages employees to protect the financial 
security they’ve worked so hard to build by offering: 

•	Group	life	insurance

•	Short-term	and	long-term	disability	coverage

•	Flexible	spending	accounts

•	Health	savings	accounts

Other benefits available to Hartford employees include:

•	Paid	time	off

•	Flexible	work	 
arrangements

•	Remote	worker	 
program

•	Commuter	benefits

Benefits

http://www.thehartford.com/careers/health-benefits
http://www.thehartford.com/careers/wealth-building-benefits
http://www.thehartford.com/careers/wealth-protection-benefits
http://www.thehartford.com/careers/wealth-protection-benefits
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investing in our Future

The Hartford invests time and resources to help employ-
ees take their careers and skills to the next level. Enterprise 
learning emphasizes teamwork, fostered through challenging 
assignments, coaching, formal learning programs and deep 
functional training. Leadership and professional development 
programs use a variety of learning methods such as facilitator-
led classroom and virtual sessions, online learning, simulations 
and self study. Our innovative offerings include:

•	Leadership	development,	a	robust,	forty-topic	curriculum	
available to all employees in all locations

•	Mandatory	courses	such	as	The	Hartford’s	Ethics	at	Work	
curriculum, an engaging and interactive series of custom-
ized training courses that give employees in-depth  
understanding of the company’s ethical standards

•	Customer	service	enhancers	including	The	Hartford’s	 
Advance 50 Team, an in-house team of experts on aging 
that helps employees build knowledge and skills to better 
service customers age 50 and older

•	Degree	development	program:	encourages	employees	to	
expand their career possibilities with tuition reimbursement 
for college degrees and other job-related coursework

•	Employee	recognition	program:	we	celebrate	success	with	a	
wide range of employee recognition programs
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GRI Index

StANDARD DISCLoSUReS pARt I: profile Disclosures

1. Strategy and Analysis
Profile Disclosure Description reported Cross-reference/ 

Direct answer

1.1 Statement from the most senior decision maker of the organization, Fully 4

2. organizational profile
Profile Disclosure Description reported Cross-reference/ 

Direct answer

2.1 Name of organization. Fully 7

2.2 Primary brands products and/or services. Fully 7

2.3 Operational structure of the organization, including main divisions, operating  
companies, subsidiaries, and joint ventures.

Fully 7-12

2.4 Location of organization’s headquarters. Fully 7

2.5 Number of countries where the organization operates, and names of countries 
with either major operations or that are specifically relevant to the sustainability 
issues covered in the report.

Fully 9

2.6 Nature of ownership and legal form. Fully 9

2.7 Markets	served	(including	geographic	breakdown,	sectors	served,	and	types	of	
customers/beneficiaries).

Fully 9 

2.8 Scale of the reporting organization. Fully 9

2.9 Significant changes during the reporting period regarding size, structure, or  
ownership.

Fully 9 

2.10 Awards received in the reporting period. Fully 29, 30

Based upon the guidance of the GRI 3.1 Reporting Guidance for the Financial Ser-
vices Sector Supplement and the contents of this report, The Hartford self reports 
meeting the requirements of GRI Application Level C.
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3. Report parameters
Profile Disclosure Description reported Cross-reference/ 

Direct answer

3.1 Reporting	period	(e.g.,	fiscal/calendar	year)	for	information	provided Fully 6

3.2 Date	of	most	recent	previous	report	(if	any). Fully 6

3.3 Reporting	cycle	(annual,	biennial,	etc.) Fully 6

3.4 Contact point for questions regarding the report or its contents. Fully 6

3.5 Process for defining report content. Fully 6

3.6 Boundary	of	the	report	(e.g.,	countries,	divisions,	subsidiaries,	leased	facilities,	 
joint	ventures,	suppliers).	See	GRI	Boundary	Protocol	for	further	guidance.

Fully 6

3.7 State any specific limitations on the scope or boundary of the report  
(see	completeness	principle	for	explanation	of	scope).	

Fully 6 

3.8 Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced  
operations, and other entities that can significantly affect comparability from  
period to period and/or between organizations.

Fully 6

3.9 Data measurement techniques and the bases of calculations, including assump-
tions and techniques underlying estimations applied to the compilation of the 
Indicators and other information in the report. Explain any decisions not to apply, 
or to substantially diverge from, the GRI Indicator Protocols.

Fully 6 

3.10 Explanation of the effect of any re-statements of information provided in earlier 
reports,	and	the	reasons	for	such	re-statement	(e.g.,mergers/acquisitions,	change	
of	base	years/periods,	nature	of	business,	measurement	methods).

Fully 6

3.11 Significant changes from previous reporting periods in the scope, boundary, or 
measurement methods applied in the report.

Fully 6

3.12 Table identifying the location of the Standard Disclosures in the report. Fully 50

GRI Index continued
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4. Governance, Commitments, and engagement
Profile Disclosure Description reported Cross-reference/ 

Direct answer

4.1 Governance structure of the organization, including committees under the  
highest governance body responsible for specific tasks, such as setting strategy  
or organizational oversight. 

Fully 26

4.2 Indicate whether the Chair of the highest governance body is also an  
executive officer.

Fully 26

4.3 For organizations that have a unitary board structure, state the number and  
gender of members of the highest governance body that are  
independent and/or non-executive members.

Fully 26

4.4 Mechanisms for shareholders and employees to provide recommendations or 
direction to the highest governance body. 

Fully 26

4.6 Processes in place for the highest governance body to ensure conflicts of interest 
are avoided.

Fully 26

4.8 Internally developed statements of mission or values, codes of conduct, and  
principles relevant to economic, environmental, and social performance and  
the status of their implementation.

Fully 27

4.9 Procedures of the highest governance body for overseeing the organization’s  
dentification and management of economic, environmental, and social perfor-
mance, including relevant risks and opportunities, and adherence or compliance 
with internationally agreed standards, codes of conduct, and principles. 

Fully 26

4.10 Processes for evaluating the highest governance body’s own performance,  
particularly with respect to economic, environmental, and social performance.

Fully 26

4.13 Memberships	in	associations	(such	as	industry	associations)	and/or	national/ 
international advocacy organizations in which the organization: * Has positions in 
governance bodies; * Participates in projects or committees; * Provides substantive 
funding beyond routine membership dues; or * Views membership as strategic. 

Partially 27, 28 

4.14 List of stakeholder groups engaged by the organization. Fully 12

4.15 Basis for identification and selection of stakeholders with whom to engage. Fully 12

GRI Index continued
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StANDARD DISCLoSUReS pARt III: performance Indicators

economic
performance  
Disclosure

Description reported Cross-reference/ 
Direct answer

Economic performance

EC1 COMM Name of organization. Fully 12, 36-38

EC2 Primary brands products and/or services. Partially 15

indirect economic impacts

EC8 Development and impact of infrastructure investments and services provided  
primarily for public benefit through commercial, in-kind, or pro bono engagement. 

Partially 36-38

environmental
performance  
Disclosure

Description reported Cross-reference/ 
Direct answer

Energy

EN3 Markets	served	(including	geographic	breakdown,	sectors	served,	and	types	of	
customers/beneficiaries).

Partially 23 

EN4 Scale of the reporting organization. Partially 23, 24

EN5 Significant changes during the reporting period regarding size, structure, or  
ownership.

Partially 23, 24 

Water

EN8 Total water withdrawal by source. Partially 19

Emissions, effluents and waste

EN16 COMM Total direct and indirect greenhouse gas emissions by weight. Fully 23, 24

EN17 Other relevant indirect greenhouse gas emissions by weight. Fully 23, 24

EN18 Initiatives to reduce greenhouse gas emissions and reductions achieved. Fully 17-22

Compliance

EN28 Monetary value of significant fines and total number of non-monetary sanctions  
for non-compliance with environmental laws and regulations. 

Fully 24

GRI Index continued
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Social: Labor practices and Decent Work
performance  
Disclosure

Description reported Cross-reference/ 
Direct answer

occupational health and safety

LA8 Name of organization. Fully 48

training and Education

LA11 Programs for skills management and lifelong learning that support the continued 
employability of employees and assist them in managing career endings. 

Fully 48

Social: Society
performance  
Disclosure

Description reported Cross-reference/ 
Direct answer

local communities

SO1	(G3.1) Percentage of operations with implemented local community engagement, impact 
assessments, and development programs.

Partially 44

FS14 Initiatives to improve access to financial services for disadvantaged people. Fully 39-42

Corruption

SO2 Percentage and total number of business units analyzed for risks related to  
corruption. 

Fully 28

SO3 Percentage of employees trained in organization's anti-corruption policies and 
procedures. 

Fully 28

public policy

SO6 Total value of financial and in-kind contributions to political parties,  
politicians, and related institutions by country.

Partially 27-28

Social: product Responsibility
performance  
Disclosure

Description reported Cross-reference/ 
Direct answer

product and service labelling

FS16 Initiatives to enhance financial literacy by type of beneficiary. Partially 41-42

GRI Index continued
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